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1. Umumiy qoidalar

1.1. Ushbu Ommaviy oferta (keyingi o‘rinlarda — Oferta) “ALFAALFI” MCHJ (keyingi o‘rinlarda —
Kompaniya) taqdim etadigan “Maysara” sovchilik ilovasining (keyingi o‘rinlarda — Ilova) foydalanuvchi
shartnomasidir. Kompaniya rekvizitlari 15-bo‘limda keltirilgan. 6-bo‘limdagi Jamoat qoidalari Ofertaning
bir qismidir. Maxfiylik siyosati alohida hujjat bo‘lib, shaxsga doir ma’lumotlar masalalarida ustuvor
hisoblanadi. Alohida Xavfsizlik qo‘llanmasi tavsiyaviy bo‘lib, shartnoma sharti hisoblanmaydi.

1.2. Oferta shartnomaning barcha muhim shartlarini oz ichiga oladi va Kompaniyaning unga javob bergan
har qanday shaxs bilan shartnoma tuzish xohish-irodasini ifodalaydi. Shunga ko‘ra, Oferta O‘zbekiston
Respublikasi Fuqarolik kodeksining 369-moddasiga muvofiq ommaviy oferta hisoblanadi. Ofertani qabul
qilish (aksept) Fuqarolik kodeksining 370-moddasiga muvofiq amalga oshiriladi.

1.3. Oferta va alohida Maxfiylik siyosati Ilovada hamda maysara-app.uz saytida mavjud. Oldingi e’lon
gilingan tahrirlar Kompaniyada saqlanadi va so‘rovga ko‘ra taqdim etiladi. O‘zgartirishlarni e’lon qilish va
go‘llash tartibi tegishlicha ushbu Ofertaning 12-bolimi hamda Maxfiylik siyosatining 10-bo‘limida
belgilangan.

2, Ta’riflar

2.1. Xizmat — Ilovadagi onlayn sovchilik xizmati.

2.2, Foydalanuvchi — ro‘yxatdan o‘tgan va Xizmatdan foydalanadigan jismoniy shaxs.
2.3. Akkaunt — Foydalanuvchining Ilovadagi profili.

2.4. Kontent — Foydalanuvchi Ilovaga joylashtiradigan yoki u orqali uzatadigan matn, fotosurat,
videolavha, ovozli xabar va boshqa materiallar.

2.5. Ro‘yxatdan o‘tish yoshi — 22 (yigirma ikki) yosh. Ro‘yxatdan o‘tish yoshiga to‘lganlik Xizmatdan
foydalanish sharti bo‘lib, u Kompaniya tomonidan belgilanadi va qonunchilikka ko‘ra voyaga yetganlikdan
farq qiladi.

2.6. Aksept — Oferta shartlarini to‘liq va so‘zsiz qabul qilish.

2.7. Maxfiylik siyosati — Kompaniyaning shaxsga doir ma’lumotlarni qayta ishlashga oid, o‘z tahrir raqgami
va sanasiga ega, alohida e’lon qilinadigan hujjati.

2.8. Taqiqlangan xatti-harakatlar — 6.2—6.11-bandlarda belgilangan xatti-harakatlar.

2.9. Moderatsiya — 10-bo‘limga muvofiq profillar, yozishmalar, shikoyatlar, tasvirlar va Ilovada mavjud
bo‘lgan boshqa barcha turdagi Kontentni ko‘rib chiqish.

2.10. Bepul tarif — to‘lovsiz taqdim etiladigan asosiy imkoniyatlar.
2.11. Premium tarif — haq evaziga Obuna muddati davomida tagdim etiladigan qo‘shimcha imkoniyatlar.

2.12. Obuna muddati — to‘lov tasdiglangan paytdan boshlanadigan 30 (o‘ttiz) kalendar kun.
3. Ofertani qabul qilish (aksept)

3.1. Ro‘yxatdan o‘tishdan oldin Foydalanuvchi ushbu Oferta, shu jumladan uning Jamoat qoidalari va
alohida Maxfiylik siyosati bilan tanishish imkoniyatiga ega bo‘ladi.

Maysara - 3.8 v2 - 2026-09-20 3/ 31


https://maysara-app.uz/

3.2. Ilovada ro‘yxatdan o‘tish, Akkauntga kirish yoki Xizmatdan foydalanish Foydalanuvchi tomonidan
Oferta shartlarining to‘liq va so‘zsiz qabul qilinishini bildiradi. Shu paytdan e’tiboran Kompaniya va
Foydalanuvchi o‘rtasida shartnoma tuzilgan hisoblanadi. Ro‘yxatdan o‘tgan Foydalanuvchi tomonidan
yangi tahrirni gabul qilish Ofertaning 12.3-bandi bilan tartibga solinadi.

3.3. Ofertaning 3.2-bandiga muvofiq dastlabki aksept uchun alohida imzo, elektron raqamli imzo yoki
go‘shimcha tasdiqlash talab etilmaydi. Ro‘yxatdan o‘tgan Foydalanuvchi yangi tahrirni qabul qilish uchun
uni Ofertaning 12.3-bandiga muvofiq Ilovada tasdiglaydi.

3.4. Kompaniya har bir aksept bo‘yicha qabul qilingan tahrir raqamini, aksept sanasi, vaqti va usulini
elektron shaklda qayd etadi; bu qoida Ofertaning 12.3-bandiga muvofiq yangi tahrirni tasdiglashga ham
taalluqglidir. Ushbu yozuv nizo yuzaga kelgan taqdirda dalil sifatida qo‘llaniladi va Foydalanuvchining
so‘roviga ko‘ra unga taqdim etiladi.

3.5. Oferta shartlariga rozi bo‘lmagan shaxs Ilovadan foydalanishdan voz kechishi lozim.

4. Xizmatning mazmuni va maqsadi

4.1. Xizmat faqat ayol va erkak o‘rtasida nikoh tuzish va oila qurishga qaratilgan sovchilik uchun profillarni
qidirish, ko‘rish, filtrlash va yozishish imkonini beradi. Boshqa tanishtiruv xizmati tagdim etilmaydi. O‘zaro
qiziqish bo‘lsa, Foydalanuvchilar yozishishni boshlashlari mumkin.

4.2. Kompaniya, shu jumladan Premium tarif doirasida, tanishuv, uchrashuv, munosabat yoki nikohni
kafolatlamaydi; u texnik imkoniyat taqdim etadi. Kompaniya Foydalanuvchilarning barcha ma’lumotlarini
tekshirish majburiyatini olmaydi; yuz verifikatsiyasi va boshqa tekshiruvlar qo‘shimcha ishonch chorasi
bo‘lib, mutlaq kafolat bermaydi.

5. Ro‘yxatdan o‘tish va Akkaunt
5.1. Xizmatdan faqat 22 yoshga to‘lgan, muomalaga layoqatli jismoniy shaxslar foydalanishi mumkin.

5.2. Foydalanuvchi ro‘yxatdan o‘tishda to‘g‘ri, hagqoniy va to‘lig ma’lumotlarni kiritishi hamda ularni
dolzarb holatda saqlab borishi shart.

5.3. Xizmat ayol va erkakni o‘zaro moslashtirgani sababli, ro‘yxatdan o‘tishda ko‘rsatilgan jins Akkaunt
qaysi tanlov doirasida ko‘rinishini belgilaydi. Shu bois Foydalanuvchi oz jinsini to‘g‘ri ko‘rsatishi shart.
Tanlov doirasiga kirish magsadida jinsni ataylab noto‘gri ko‘rsatish ushbu Ofertaning buzilishi hisoblanadi
va Akkauntni cheklash yoki o‘chirish uchun asos bo‘ladi.

5.4. Foydalanuvchi faqat bitta Akkauntga ega bo‘lishi mumbkin.

5.5. Ogohlantirish, cheklov, vaqtincha to‘xtatib turish yoki o‘chirish choralaridan qochish maqgsadida yangi
Akkaunt yaratish taqiqlanadi.

5.6. Foydalanuvchi Akkauntga kirish ma’lumotlarini (telefon ragami, tasdiglash kodi, parol yoki pin-kod)
maxfiy saqlaydi va ulardan uchinchi shaxslar tomonidan foydalanilgani uchun javob beradi.

5.7. Foydalanuvchi Akkauntni shaxsan o‘zi ochadi va yuritadi. Boshqa shaxs nomidan, shu jumladan
garindoshi nomidan, Akkaunt ochish yoki yuritish taqiglanadi.

5.8. Ro‘yxatdan o‘tish SMS-kod bilan tasdiglangan telefon ragami yoki Telegram akkaunti orqali amalga
oshiriladi. Foydalanuvchi ro‘yxatdan o‘tish yoshiga to‘lganini tasdiqlaydi; Kompaniya yoshni tekshirish
uchun go‘shimcha ma’lumot so‘rashi mumbkin. Profil fotosuratida Foydalanuvchining o‘zi aks etishi va yuzi
aniq ko‘rinishi lozim. Akkauntga kirish ma’lumotlari uchinchi shaxslarga berilmasligi shart. Telegram
ma’lumotlarini qayta ishlash Maxfiylik siyosatida bayon etilgan.
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6. Jamoat qoidalari

6.1. Ushbu qoidalar har bir Foydalanuvchi uchun majburiy. Quyidagi xatti-harakatlar taqiqlanadi:

6.2. Xizmatdan asosan haqiqiy sovchilikka mohiyatan zid maqsadlarda foydalanish: tasodifiy jinsiy
alogalar, bir martalik uchrashuvlar yoki majburiyatsiz jinsiy munosabatlar, fetish yoki jinsiy rollar
reklamasi, pornografik materiallar almashish, eskort yoki tijorat jinsiy xizmatlari, moddiy yoki moliyaviy
manfaatga asoslangan intim munosabatlar yoxud boshqa shunday magsadlar.

6.3. So‘ralmagan jinsiy takliflar; jinsiy harakatlarning batafsil tasviri; shaxs tanasi haqidagi jinsiy izohlar;
javob bo‘lmagach, rad etilgach yoki noqulaylik bildirilgach jinsiy savollarni takrorlash; yalang‘och yoki
intim fotosurat, video yoki ovozli xabar so‘rash; ochiq jinsiy kontent almashish uchun boshqga platformaga
o‘tishga undash.

6.4. Pornografik yoki ochiq jinsiy mazmundagi Kontent; zo‘ravonlik yoki qonunga xilof harakatlarni targ‘b
giluvchi Kontent; intim tasvir yoki videoni bosim, aldov yoki qayta-qayta so‘rash orqali olish; intim
kontentni saqlash, nusxalash, tarqatish, e’lon qilish yoki €lon qilish bilan tahdid qilish; jinsiy shantaj,
tovlamachilik yoki majburlash. Tasvir “tarqatilmaydi” degan va’dadan uni yuborishga bosim o‘tkazish
uchun foydalanish mumkin emas.

6.5. Bolalarga nisbatan jinsiy zo‘ravonlik va ekspluatatsiya, shu jumladan jinsiy ekspluatatsiya uchun
ishonchga kirish, jinsiy tovlamachilik va bolalarga nisbatan jinsiy zo‘ravonlik materiallari taqiqlanadi.
Gumon qilingan holatlar haqgida Ilovadagi shikoyat yoki qayta aloga funksiyasi orqali xabar bering.
Kompaniya aniqlangan bunday materiallarni o‘chiradi va qonunda talab etilgan hollarda ishni vakolatli
organlarga yo‘llaydi.

6.6. Ta’qib, shu jumladan jinsiy ta’qib; haqorat, kamsitish, tahdid yoki jinsiy tahqirlovchi iboralar; rad
javobidan keyin, shu jumladan bir nechta Akkaunt orqali muloqotni davom ettirish; aloga yoki shaxsiy
ma’lumotlarni oshkor qilishga bosim o‘tkazish; ta’qib qilish yoki Foydalanuvchini roziligisiz real hayotda
topishga urinish; muloqotni rad etgani yoki shikoyat gilgani uchun o‘ch olish.

6.7. Ozini boshqa shaxs deb ko‘rsatish, profilga bila turib yolg‘on ma’lumot kiritish, boshqa shaxs nomidan
Akkaunt yuritish, profil fotosuratida boshqa shaxsni ko‘rsatish, Akkaunt mo‘ljallanmagan tanlov doirasiga
kirish uchun jinsni ataylab noto‘g'ri ko‘rsatish, boshqalarni chalg‘itish uchun bir nechta Akkaunt yuritish
yoki choradan qochish uchun qayta ro‘yxatdan o‘tish. Chora qo‘llangandan keyin o‘rnini bosuvchi Akkaunt
yaratish alohida qoidabuzarlikdir.

6.8. Boshqa Kontentda boshqa shaxs tasvirlangan fotosuratlarni uning roziligisiz joylashtirish.

6.9. Boshqa Foydalanuvchilarning shaxsga doir ma’lumotlari yoki yozishmalarini roziligisiz tarqatish;
ularning shaxsga doir ma’lumotlari yoki yozishmalarini Ilovadan tashqarida tarqatish; profilda uchinchi
shaxslarning aloga ma’lumotlari, reklama, tashqi havolalar yoki tijorat takliflarini joylashtirish.

6.10. Tijorat magsadida foydalanish, reklama, firibgarlik yoki pul so‘rash; aloqa ma’lumotlari yoki ijtimoiy
tarmoq akkauntlarini ommaviy tarqatish; ko‘plab Foydalanuvchilarga bir xil yoki sezilarli darajada o‘xshash
xabarlar yuborish; yetarli ishonch shakllanmasdan Maysaradan chiqgishga bosim o‘tkazish; moderatsiyadan
gochish uchun Ilovadan tashqarida muloqot qilish; aloqasiz tovar, xizmat, kanal yoki guruhlarni reklama
qilish.

6.11. Ilovaning ishlashiga texnik aralashish, avtomatlashtirilgan vositalardan foydalanish yoki
ma’lumotlarni ommaviy yig‘ish; bila turib yolg‘on yoki o‘ch olish magsadida shikoyat qilish.

6.12. Ushbu qoidalarni talqin qilishda quyidagi qoidalar qo‘llaniladi:
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6.13. Foydalanuvchilar o‘rtasida oilaviy hayotga oid masalalarni, shu jumladan nikoh doirasidagi yaqinlikni
odob bilan muhokama qilish o‘z-ozidan qoidabuzarlik hisoblanmaydi. Kompaniya xatti-harakatni
baholashda muloqot konteksti, uslubi va takroriyligini, boshqa Foydalanuvchining roziligini hamda
muloqotning e’lon gilingan magsadini hisobga oladi.

6.14. Oddiy suhbatga rozilik jinsiy mavzudagi suhbatga rozilik hisoblanmaydi.

6.15. Xizmat intim foto- va videotasvirlarni o‘zaro almashish, e’lon qilish yoki tarqatishga ruxsat bermaydi
va bunday harakatlarga ko‘'maklashmaydi.

6.16. Tasvirni bir shaxsga yuborishga berilgan rozilik uni keyinchalik ishlatish yoki tarqatishga rozilik
hisoblanmaydi.

6.17. Chinakam tanishmoqchi bo‘lgan shaxs bilan aloqa ma’lumotlarini almashish tagiqlanmaydi.

6.18. E’tibor bering: suhbatni Ilovadan tashqariga ko‘chirsangiz, Kompaniyaning suiiste’molni tekshirish va
sizga yordam berish imkoniyati sezilarli darajada kamayadi, chunki u boshqa platformalardagi
yozishmalarga ega emas.

7. Kontent va intellektual mulk

7.1. Foydalanuvchi o‘zi joylashtirgan Kontent uchun to‘liq javobgar bo‘ladi va uni joylashtirishga huquqi
borligini kafolatlaydi.

7.2. Foydalanuvchi Kompaniyaga oz Kontentidan Xizmat doirasida (profilni boshqa Foydalanuvchilarga
ko‘rsatish, saqlash, texnik qayta ishlash) foydalanish huquqini beradi.

7.3. Ilovaning nomi, logotipi, dizayni, dasturiy ta'minoti va boshqa elementlariga bo‘lgan huquqlar
Kompaniyaga tegishli.

8. Tariflar va pullik xizmatlar

8.1. Bepul tarif Ilovada ko‘rsatilgan hajmda ro‘yxatdan o‘tish, profil yaratish, nomzod qidirish va muloqot
qilish imkonini beradi. Premium Ilovada ko‘rsatilgan qo‘shimcha imkoniyatlarni ochadi. To‘lovdan oldin
Foydalanuvchi imkoniyatlar, cheklovlar, narx va muddat bilan tanishadi; to‘lovni tasdiglash ushbu
shartlarga rozilikni bildiradi.

8.2. Premium tarifning narxi — 60 000 (oltmish ming) so‘m. Narx O‘zbekiston Respublikasi so‘mida
belgilanadi va barcha soliglarni o'z ichiga oladi.

8.3. Premium tarif Obuna muddati — 30 (o‘ttiz) kalendar kun — davomida amal qgiladi. Obuna muddati
tugagach, Premium imkoniyatlar avtomatik ravishda uziladi va Akkaunt Bepul tarifga o‘tadi. To‘lov
avtomatik tarzda takrorlanmaydi; Premium tarifdan foydalanishni davom ettirish uchun Foydalanuvchi
yangi to‘lovni mustaqil amalga oshiradi.

8.4. To‘lov Ilovada mavjud to‘lov tizimlari yoki to‘lov xizmati provayderlari orqali amalga oshiriladi. To‘lov
provayder tomonidan muvaffaqiyatli tasdiglangan paytdan boshlab amalga oshirilgan hisoblanadi va
Premium tarif shu paytdan faollashtiriladi. Mablag'ning Kompaniya hisobvarig‘iga kelib tushish muddati
Foydalanuvchi uchun oqibat keltirib chiqarmaydi. To‘lov tizimi tomonidan qo‘shimcha komissiya
undirilishi mumkin; bunday komissiya Kompaniyaning daromadi hisoblanmaydi.

8.5. Premium — muddatli kirish huquqini beruvchi ragamli xizmat; xizmat ko‘rsatish to‘lov tasdiqlanganda
boshlanadi.
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8.6. Ofertaning 8.7-bandida nazarda tutilgan hollar va O‘zbekiston Respublikasi qonunchiligida mablag‘ni
qaytarish majburiy deb belgilangan hollar bundan mustasno, to‘langan mablag’ quyidagi hollarda
qaytarilmaydi:

« Obuna muddati davomida Xizmatdan odatdagi tartibda foydalanilganda, shu jumladan Foydalanuvchi
Premium imkoniyatlardan to‘liq foydalanmagan taqdirda ham;

« Foydalanuvchi ushbu Oferta, shu jumladan Jamoat qoidalari shartlarini buzgani sababli Akkaunt
bloklangan yoki o‘chirilgan taqdirda;

« Foydalanuvchi Obuna muddati tugashidan oldin Akkauntini oz xohishi bilan o‘chirgan taqdirda.

8.7. Xizmat Kompaniyaning aybi bilan ko‘rsatilmaganda. Agar Premium imkoniyatlar Kompaniyaga bog'liq
sabablarga ko‘ra ketma-ket 24 (yigirma to‘rt) soatdan ortiq yoki bitta Obuna muddati davomida jami 72
(yetmish ikki) soatdan ortiq mavjud bo‘lmasa, Kompaniya Foydalanuvchidan alohida murojaat talab
etilmagan holda Obuna muddatini xizmat ko‘rsatilmagan davrga teng muddatga uzaytiradi.

Foydalanuvchi Obuna muddatini uzaytirish o‘rniga to‘langan mablag'ning tegishli qismini qaytarib berishni
talab qilishga haqli. Bunday talab qo‘llab-quvvatlash xizmatiga murojaat qilish orqali bildiriladi.
Qaytariladigan mablag’ quyidagicha hisoblanadi: Premium tarif uchun tolangan summa Obuna
muddatidagi kunlar soniga bo‘linadi va xizmat ko‘rsatilmagan to‘liq kunlar soniga ko‘paytiriladi. Ofertaning
10.5, 12.5 va 13.3-bandlarida ushbu hisob-kitob tartibi qo‘llanilganda, xizmat ko‘rsatilmagan kunlar o‘rniga
Obuna muddatining foydalanilmagan to‘liq kunlari hisobga olinadi. Kompaniya talabni 10 (o‘n) ish kuni
ichida ko‘rib chigadi va mablagni to‘lov amalga oshirilgan usulda gaytaradi. Mablag® qaytarilgan taqdirda
ushbu band asosida ilgari qo‘llanilgan uzaytirish bekor gilinadi.

Ushbu band Foydalanuvchining qonunchilikda nazarda tutilgan boshqa huqugqlarini cheklamaydi.

9. Shaxsga doir ma’lumotlar

9.1. Shaxsga doir ma’lumotlar alohida Maxfiylik siyosati va O‘zbekiston Respublikasining “Shaxsga doir
ma’lumotlar to‘grisida”gi Qonuniga muvofiq qayta ishlanadi. Bu masalalarda Siyosat ustuvor. Unda
biometrik rozilik, moderatsiya uchun kirish, saqlash va o‘chirish tartibi bayon etilgan. Foydalanuvchi
Akkauntini va unga bogliq ma’lumotlarni Ilova sozlamalari yoki qo‘llab-quvvatlash xizmati orqali,
Siyosatning 8-bo‘limidagi muddat va istisnolarni hisobga olgan holda o‘chirishi mumkin.

10. Kompaniyaning huquqlari, moderatsiya va choralar

10.1. Xizmat sifati, xavfsizlik hamda firibgarlik yoki suiiste’molning oldini olish uchun Kompaniya profil va
Kontentni e’lon qilishdan oldin yoki keyin tekshirishi, talablarga mos bo‘lmagan Kontentni e’lon gilmasligi
yoki o‘chirishi mumkin. Avtomatlashtirilgan vositalar ehtimoliy qoidabuzarliklarni tekshirish uchun
belgilaydi; belgi o‘z-ozidan qoidabuzarlikni isbotlamaydi. Moderatsiyada yozishmalarga kirish va
ma’lumotlarni qayta ishlash Maxfiylik siyosatining 7-bo‘limi bilan tartibga solinadi.

10.2. Kompaniya Akkauntlarni o‘zaro boglash uchun asosli texnik va xulq-atvorga oid belgilardan
foydalanishi mumkin: qurilma identifikatorlari, ro‘yxatdan o‘tish tarmogi ma’lumotlari, vaqt jihatidan
yaqin ro‘yxatdan o‘tishlar, bir xil yoki sezilarli darajada o‘xshash nomlar yoki profil matnlari, takrorlanuvchi
xabar shablonlari hamda firibgarlik yoki suiiste’'molning boshqa alomatlari. Faqat bir xil IP-manzil
goidabuzarlikni aniglash uchun yetarli asos bo‘lmaydi. Akkauntlarni bog‘lash to‘g‘risidagi qaror bir nechta
belgilar majmuiga va imkon qadar inson tomonidan ko‘rib chiqishga asoslanadi.
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10.3. Oferta buzilganda Kompaniya qoidabuzarlikning og‘irligi va takrorlanishiga mutanosib ravishda
Kontentni o‘chirishi yoki profilni tuzatishni talab qilishi, ogohlantirishi, xabar yozishni vaqtincha cheklashi
yoki Akkauntni to‘xtatishi, profilni muzlatishi, Akkauntni butunlay o‘chirishi yoki bogliq o‘rinbosar
Akkauntlarni bloklashi mumkin. Firibgarlik, belgilangan yoshga to‘lmasdan ro‘yxatdan o‘tish, jinsiy yoki
zo‘ravonlik materiallarini tarqatish, tahdid, jinsiy majburlash, tovlamachilik, intim tasvir yoki videoni
istalgan shartda tarqatish, ekspluatatsiya, oldingi choradan qochish va boshqa qonunga xilof harakatlarda
ogohlantirishsiz darhol bloklash qo‘llaniladi. 14.3-banddagi kafolatlar va 14.1-banddagi e’tiroz tartibi amal
giladi. Mablag‘ni qaytarish 8.6- va 8.7-bandlar bilan tartibga solinadi.

10.4. Kompaniya Xizmatning mazmuni va funksiyalarini o‘zgartirish, shuningdek texnik ishlar davrida
Xizmatni vaqtincha to‘xtatish huquqiga ega.

10.5. Ofertaning 10.4-bandi amaldagi Obuna muddatiga ega Foydalanuvchilar uchun Premium tarit
tarkibiga kiruvchi imkoniyatlarni kamaytirishga asos bo‘lmaydi. Agar bunday imkoniyatlar Obuna muddati
davomida sezilarli darajada kamaytirilsa, Foydalanuvchi o‘z tanloviga ko‘ra Premium tarifdan foydalanishni
davom ettirishi yoki tolangan mablag'ning foydalanilmagan kunlarga to‘g‘ri keladigan qismini Ofertaning
8.7-bandida belgilangan hisob-kitob tartibida qaytarib berishni talab qilishi mumkin.

10.6. Xatti-harakatda jinoyat alomatlari, shu jumladan real tahdid, jinsiy majburlash, tovlamachilik,
ekspluatatsiya yoki intim tasvir yoxud videoni roziliksiz tarqatish aniglansa, Kompaniya dalillarni saqlashi
va vakolatli organlarga yo‘llashi mumkin; qonunda talab etilsa, dalillarni saqlashi yoki taqgdim etishi shart.

10.7. Foydalanuvchiga internet va qo‘llab-quvvatlanadigan qurilma kerak; internet xarajatlari uning
zimmasida. Kompaniya rejali texnik ishlar haqida imkon qadar oldindan Ilovada xabar beradi. Uzluksiz
yoki xatosiz ishlash kafolatlanmaydi; Kompaniyaga bog‘liq uzoq uzilishlarga 8.7-band qo‘llaniladi.

11. Javobgarlik

11.1. Kompaniya Foydalanuvchilar joylashtirgan Kontent va ular o‘rtasidagi muloqot uchun javobgar emas.

11.2. Kompaniya Foydalanuvchilarning Ilovadan tashqarida, jumladan real hayotdagi uchrashuvlarda sodir
bo‘lgan harakatlari va ularning oqibatlari uchun javobgar emas.

11.3. Foydalanuvchilarga Ilova orqali tanishgan shaxslar bilan muloqotda ehtiyot choralarini ko‘rish tavsiya
etiladi. Alohida tavsiyaviy Xavfsizlik qo‘llanmasi Ilovada va maysara-app.uz saytida e’lon qgilinadi.

11.4. Ofertaning 11.5-bandida ko‘rsatilgan hollar bundan mustasno, Kompaniyaning mulkiy javobgarligi
Foydalanuvchi tomonidan so‘nggi 12 oy ichida pullik xizmatlar uchun to‘langan mablag’ miqdori bilan
cheklanadi.

11.5. Ofertaning 11.4-bandida nazarda tutilgan cheklov quyidagi hollarga nisbatan qo‘llanilmaydi:

« Foydalanuvchining hayoti yoki sog‘lig‘iga yetkazilgan zarar;

« Kompaniyaning qasddan qilingan yoki qo‘pol ehtiyotsizlik natijasidagi harakatlari (harakatsizligi);

« Kompaniyaning aybi bilan shaxsga doir ma’lumotlarning qonunga xilof oshkor etilishi yoki yo‘qotilishi;

e O‘zbekiston Respublikasi qonunchiligida iste’'molchi uchun belgilangan va shartnoma bilan cheklab

bo‘lmaydigan huqugqlar.

11.6. Ushbu Ofertaning hech bir sharti Foydalanuvchining O‘zbekiston Respublikasi qonunchiligida
iste’'molchi sifatida belgilangan huquqlarini cheklovchi tarzda talgin gilinmaydi. Bunday shart mavjud
bo‘lsa, u haqiqiy emas deb hisoblanadi va uning o‘rniga qonunchilik normasi qo‘llaniladi. Bu Ofertaning
golgan shartlarining haqiqiyligiga ta’sir qilmaydi.
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12. Ofertani va tariflarni o‘zgartirish

12.1. Kompaniya ushbu Ofertani, shu jumladan uning Jamoat qoidalarini bir tomonlama o‘zgartirishi
mumkin. Alohida Maxfiylik siyosatiga o‘zgartirishlar o‘sha Siyosatning 10-bo‘limiga muvofiq kiritiladi.

12.2. Yangi tahrirga yangi tahrir raqami hamda tahrir sanasi beriladi va u Ilovada e’lon qilinadi. E’lon
qilingan paytdan boshlab u amaldagi tahrir hisoblanadi va shu paytda yoki undan keyin ro‘yxatdan o‘tgan
Foydalanuvchilarga nisbatan qo‘llaniladi. Kompaniya yangi tahrir to‘g'risida Foydalanuvchilarni Ilovadagi
bildirishnoma orqali xabardor qiladi. Ofertaning 12.5-bandida nazarda tutilgan hollar bundan mustasno,
Kompaniya har bir Foydalanuvchini o‘zgartirishlar to‘g'risida alohida (shaxsiy xabar, elektron pochta yoki
SMS orqali) xabardor qilish majburiyatini olmaydi.

12.3. Yangi tahrir €’lon qilinishidan oldin ro‘yxatdan o‘tgan Foydalanuvchiga nisbatan yangi tahrir u Ilovada
uni tasdiglagan paytdan boshlab qo‘llaniladi; ungacha ushbu Foydalanuvchi so‘nggi marta qabul qilgan
tahrir amal gilishda davom etadi. Yangi tahrir Foydalanuvchiga nisbatan qo‘llanila boshlashidan oldin sodir
bolgan xatti-harakatlarga tatbiq etilmaydi. Yangi tahrir Foydalanuvchiga Ilovada ko‘rsatiladi va
Foydalanuvchi Xizmatdan foydalanishni davom ettirishdan oldin uni tasdiqlaydi; tasdiglangunga qadar
Kompaniya Xizmatdan foydalanishni cheklashi mumkin. Kompaniya tasdiglashni Ofertaning 3.4-bandiga
muvofiq qayd etadi. Yangi tahrirga rozi bo‘lmagan Foydalanuvchi Akkauntini o‘chirish orqali shartnomani
bekor qilishi mumkin. Amaldagi Obuna muddatiga ega Foydalanuvchiga nisbatan Xizmatdan foydalanish
ushbu band asosida shu muddat tugagunga qadar cheklanmaydi.

12.4. Premium tarif narxining o‘zgarishi. Kompaniya Premium tarifning narxini, tarkibini va amal qilish
muddatini bir tomonlama o‘zgartirish huquqiga ega. Yangi narx faqat u e’lon qgilingandan keyin amalga
oshirilgan to‘lovlarga nisbatan qo‘llaniladi.

12.5. Narx o‘zgarishi e’lon qilingan paytda amaldagi Obuna muddatiga ega Foydalanuvchilar o’z Obuna
muddati tugagunga qadar Premium tarifdan avvalgi shartlar va avvalgi narx asosida foydalanishni davom
ettiradilar. Amaldagi Obuna muddati uchun qo‘shimcha to‘lov talab qilinmaydi va to‘langan mablag’ qayta
hisoblanmaydi. Agar o‘zgartirish amaldagi Obuna muddatiga ega Foydalanuvchining holatini sezilarli
darajada yomonlashtirsa, Kompaniya bunday Foydalanuvchini Ilovadagi bildirishnoma orqali alohida
xabardor qiladi; Foydalanuvchi o‘z tanloviga ko‘ra Premium tarifdan foydalanishni davom ettirishi yoki
tolangan mablag'ning foydalanilmagan kunlarga to‘gri keladigan qismini Ofertaning 8.7-bandida
belgilangan hisob-kitob tartibida qaytarib berishni talab qilishi mumkin.

12.6. Obuna muddati tugagach, Foydalanuvchi Premium tarifni yangilashni istasa, to‘lov e’lon qilingan
yangi narx bo‘yicha amalga oshiriladi.

13. Shartnomaning amal qilishi

13.1. Shartnoma aksept paytidan boshlab kuchga kiradi va Akkaunt o‘chirilgunga qadar amal qiladi.

13.2. Foydalanuvchi istalgan vaqtda Akkauntini o‘chirish orqali shartnomani bekor qilishi mumkin. Bunda
Ofertaning 8.6- va 8.7-bandlari qoidalari saqglanib qoladi.

13.3. Kompaniya Xizmatni butunlay to‘xtatishga qaror qilgan taqdirda, bu haqda Ilovada kamida 30 (o‘ttiz)
kalendar kun oldin e’lon qiladi. Xizmat to‘xtatilgan paytda amaldagi Obuna muddatiga ega
Foydalanuvchilarga to‘langan mablagning foydalanilmagan kunlarga to‘g‘ri keladigan qismi Ofertaning 8.7-
bandida belgilangan hisob-kitob tartibida qaytariladi. Bunda Foydalanuvchidan alohida murojaat talab
etilmaydi.

13.4. Akkauntga kirgan holda Ilovadan ketma-ket 12 (o‘n ikki) oy davomida foydalanilmasa, Kompaniya
bunday Akkauntni o‘chirishi mumkin; shartnoma Akkaunt o‘chirilgan paytdan bekor bo‘ladi. Ma’lumotlar
Maxfiylik siyosatining 8-bo‘limiga muvofiq o‘chiriladi.
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14. Murojaatlar, e’tirozlar va nizolarni hal etish

14.1. Foydalanuvchining murojaatlari turiga qarab quyidagi muddatlarda ko‘rib chiqiladi:

» gollab-quvvatlash xizmatiga oddiy murojaat va Foydalanuvchilar ustidan shikoyatlar — 3 (uch) ish kuni
ichida; murakkab holatlarda muddat 15 (o‘n besh) ish kunigacha uzaytirilishi mumkin; muddat
uzaytirilsa, bu haqda Foydalanuvchi xabardor qilinadi;

» moderatsiya chorasi (bloklash, cheklash, Kontentni o‘chirish) yuzasidan e’tiroz — 15 (0‘n besh) ish kuni
ichida;

« mablagni qaytarish yoki Obuna muddatini uzaytirish to‘g‘risidagi talab — 10 (o‘n) ish kuni ichida;

» sudgacha yozma da’vo (pretenziya) — 15 (o‘n besh) ish kuni ichida.

Foydalanuvchi har qanday profil, xabar yoki qoidabuzarlik hagida Ilovadagi shikoyat yoki gayta aloqa

funksiyasi yoxud 15-bo‘limdagi aloqga kanallari orqali murojaat qilishi mumkin. Shikoyatlar maxfiy ko‘rib

chiqiladi. Har ganday moderatsiya chorasi yuzasidan yuqoridagi tartibda e’tiroz bildirish mumkin; e’tiroz
asosli deb topilsa, chora bekor gilinadi va Akkaunt tiklanadi.

14.2. Murojaatlar Ilovadagi qo‘llab-quvvatlash bo‘limi orqali, shuningdek 15-bo‘limda ko‘rsatilgan elektron
pochta yoki Telegram orqali yuborilishi mumkin. Sudgacha yozma da’vo 15-bo‘limda ko‘rsatilgan elektron
pochta manziliga yoki pochta manziliga yuboriladi.

14.3. Kafolatlar. Kompaniya ehtimoliy qoidabuzarlikni ko‘rib chigishda quyidagilarga rioya qiladi:

« qaror faqat kalit so‘zlar mos kelishiga asoslanmaydi; muloqot konteksti baholanadi;

» Foydalanuvchi boshga shaxsning xabaridan keltirgan iqtibos matni unga nisbat berilmaydji;
« ishtirokchilarning roziligi va suhbatning xususiyati hisobga olinadi;

« yakka yoki ikki xil talqin gilinishi mumkin bo‘lgan xabar uchun kuchliroq dalil talab etiladi;
« tegishli hollarda Foydalanuvchi aniglangan qoidabuzarlik turi to‘g‘risida xabardor qilinadji;

» moderatsiya qarorlari hujjatlashtiriladi.

14.4. Nizolar muzokaralar yo‘li bilan hal etiladi. Kelishuvga erishilmagan taqdirda, nizolar O‘zbekiston
Respublikasi qonunchiligiga muvofiq tegishli sudda ko‘rib chiqiladi.

15. Kompaniya rekvizitlari va aloqa

To‘lig nomi: “ALFAALFI” mas’uliyati cheklangan jamiyati

STIR: 313 247 128

Manzil: Toshkent shahri, Shayxontohur tumani, Zafarobod MFY, Zafarobod ko‘chasi, 7-uy
Elektron pochta: aloga@maysara-app.uz

Telegram: @MaysaraSupport

Telefon: +998 88 117 87 78

16. Oferta tili

16.1. Oferta o‘zbek tilida tuzilgan; o‘zbekcha matn yuridik kuchga ega va Kompaniya hamda Foydalanuvchi
munosabatlarini tartibga soladi. Qulaylik uchun rus va ingliz tillaridagi tarjimalar ham €’lon qilinadi; ular
mustagqil yuridik kuchga ega emas. Nomuvofiglik bo‘lsa, o‘zbekcha matn ustuvor hisoblanadi.
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O'zbekcha Pycckuit English

MAYSARA

IIyoaunuHnan ogepra
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[Ty6nukyercs B [Iprioskennu. Takske JOCTyIIHA Ha caiiTe maysara-app.uz. [IpuMeHeHye K oT/iesibHoOMy [10/1b30BaTe 0
oIlpefiesisieTcs pasziesiaMu 3 U 12.
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1. O0I1I e I10JI0OKEeHU

1.1. Hacrosmasa Ily6nmunas odepra (manee — Odepra) siBjsieTcs IOJIB30BAaTEIBCKUM COTJIAIIIEHUEM
TIPWIOKEHHU JIJIs cBaTOBCTBa «Maysara» (nanee — IIpuioxkenue), npegocrasiasiemoro OO0 «ALFAALFI»
(manee — Kommanus), peKBU3UTHI KOTOPOTO IIPUBEJIEHBI B paszese 15. [IpaBuia coolbiecTBa B paszene 6
ABA0TCA yacTbio Odeptsl. [TouTKa KOHPUAEHITUATFHOCTU ABJISETCA OTAEIBbHBIM JOKYMEHTOM U UMeeT
NIPEMYIIECTBEHHYI0O CHJIy II0 BOIpOCaM I€PCOHAJBHBIX JaHHBIX. OTAesnbHOe PyKoBOZCTBO 11O
0€30IacHOCTH HOCUT PEKOMEHIaTeTbHBIN XapaKTep U He SBJISIETCS YCIIOBHEM JIOTOBOPA.

1.2. OdepTa COJIep>KUT BCe CylleCTBEHHBbIE YCJIOBHA JOTOBOpAa M BbIpakaeT HaMmepeHue KommaHum
3aKJIIOYUTD JIOTOBOP C JIIOOBIM JIMIIOM, KOTOPO€E Ha He€ OT30BETCA. B cruty 5TOT0 OHA ABJAETCSA ITyOJTMIHON
odepToil B COOTBETCTBHHU CO CTaTbhéd 369 I'parkmaHckoro kojekca PecmyOiuku Y30ekucTaH. AKIEnT
COBEPITIAETCA B COOTBETCTBUH CO CTAThEH 370 I'pakIaHCKOTO KOJIeKca.

1.3. Odepra u otaenpHas [TosuTHKa KOHQPUEHIIMATBHOCTH JOCTYIHBI B IIpriiokeHHM M Ha maysara-
app.uz. PaHee omy0JIMKOBaHHBIE peAAKIMHM XpaHATCA B KOMIAHMM M TPEIOCTABJIAIOTCA IO 3aIpOoCy.
Ony6srikoBaHWE W TPUMEHEHHWEe W3MEHEHHH DPEeTyJIMPYIOTCS COOTBETCTBEHHO pasziesioM 12 OdepTsl u

pazaesiom 10 [Tonutuku KOHPUAEHITUATBHOCTH.

2. OnpenesneHus

2.1. Yeayra — oHJIafH-yCIyTa cBaTOBCTBA B [IpuiiokeHuu.
2.2. [Tosip30BaTe b — 3aPErUCTPUPOBAHHOE (PUBUUECKOE JIUI0, I0JIB3YIOIIeecs Y CIyTro.
2.3. AkkayHT — nipoduib [lonbp3oBatens B [IpuitokeHuu.

2.4. Kontent — Tekcr, ¢dororpaduu, BHIEO3AMKUCH, TOJOCOBBIE COODOIIEHHWS U WHBIE MaTepPHAIHI,
pasmernaemsbie [lop3oBaTeneM B [IpuiokeHUH WK TTepeiaBaeMble Yepe3 Hero.

2.5. Perucrpamuonssiii Bodpact — 22 (IBaAuaTh ABa) rojia. JloCTIKEHHE PETHUCTPAIIMOHHOTO BO3pacTa
ABJISETCS yCTaHaBJIWBaeMbIiM KoMIlaHMeH yC/IOBHEM IIOJIb30BaHUS YCJIYyrod; OHO OTJIMYAEeTCS OT
JIOCTH?KEHUS COBEPIIIEHHOJIETHSA 110 3aKOHO/IATETHCTRY.

2.6. AKnienT — mostHOe U 6e30roBopoyHoe npuHsATHE OdepThl.

2.7. Tlonutnka KOHPUAEHINATBHOCTH — OTAEJIBHO IyOJNKyeMblll AoKyMeHT Kommanum o6 00paboTKe

TIEPCOHATBHBIX JAHHBIX CO CBOUM HOMEPOM U JJaTOU peTaKIIuU.
2.8. 3anpemi€HHOEe IOBeJIEHNE — MOBEJIEHNE, OIIPeIeIEHHOE B ITyHKTax 6.2—6.11.

2.9. Mozieparust — IpoBepKa B COOTBETCTBUH C Pa3/IeJIOM 10 MPopUIIeH, IepenucKH, Kaio0, n300pakeHuH
U BcexX UHBIX BUI0B KoHTeHTa, nMerotierocs B [IpuiokeHuH.

2.10. bectmatHplii Tapud — 6a30Bble BO3MOXKHOCTH 6€3 B3UMAaHUs ILIATHI.

2.11. Tapud Premium — OIOJTHUTEIbHBIE BO3MOXKHOCTH, IIpEJOCTaBJIsieMble 3a Iiaty Ha Ilepuwon
TIOZITUCKH.

2.12, [lepuop moamucku — 30 (TpUALIATh) KaJIEHaPHBIX THEH C MOMEHTA MTOATBEPIK/IEHUS OILIaThI.
3. Akuent OdepTshi

3.1. Jlo perucrparuu [Tosp30BaTess MoxKeT 03HaKOMHUThCS ¢ OdepToii, Bkiirouas [IpaBuia coobiecTsa, u
otaeabHOU [ToTUTHKON KOHMUAEHITUATHHOCTH.
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3.2. Perucrpanus B IlpwiokeHnH, BXOJ, B AKKAyHT WJIM IOJIb30BAHHE YCJIYTOH SABJIAIOTCS IOJTHBIM H
6e3oroBopounbiM akiientoM Odeptel [Tosb3oBatenem. JloroBop mexay Kommanuein u Ilosb3oBaresiem
CUUTAETCS 3aKJIYEHHBIM C 95TOTO MOMeEHTa. I[IpHUHATHE HOBOH peJaKIUU 3aperducTPUPOBAHHBIM
ITonp3oBaTeneM peryaupyercsa IyHKToM 12.3 OdepTsl.

3.3. [l711 nepBOHAYaJIBHOTO aKLeNnTa B COOTBETCTBUU ¢ NMyHKTOM 3.2 OdepTel oTAesbHAA IOAIUCE,
9JIEKTPOHHAsA IudpoBasg MOANNCH WIN  JIONOJHUTEJIBbHOE IOATBEDPIK/IAEHHE He  TPeOyIoTCA.
3aperucrpupoBaHHblil ITosb30BaTeslb MPUHUMAET HOBYIO PeaKIIMIO, MOATBepXkAasa eé B I[IpuyiokeHuu B
COOTBETCTBHU C IyHKTOM 12.3 OepTsI.

3.4. Komnanus B 371eKTpoHHOHN dhopme GUKCHUPYET IO KAKIOMY aKIEeNTy HOMeD IIPUHATON PeJIaKIlu, JaTy,
BpeMsa U cmocol akIenTa; 5TO TPaBWIO TPUMEHSETCA U K TOATBEPKAEHUI0O HOBOW peNaKkiuv B
COOTBETCTBHUHU C IyHKTOM 12.3 OdepThl. ITa 3aMUCh CIYKUT JIOKA3aTEJIHCTBOM ITPH BO3HUKHOBEHHU CIIOpPA

U IIPpEAOCTABIIACTCA ITosp30BaTENIO IO €TO 3aIpocy.

3.5. JIuro, He cornacHoe ¢ OdepToi, 00513aHO BO3/IEPKATHCA OT MOJIb30BaHUs [IpUIoKeHUEM.

4. Ilpeamer u Ha3HaueHUue Y CIIyru

4.1. Yciryra pefioCTaBiIseT MIOUCK, IIPOCMOTP U GUIBTPAIIUIO TPODIIIEH U MEPENUCKY UCKIIOUUTENIBHO 15
CBaTOBCTBA, HAIMPABJIEHHOTO HA 3aKJI0UYeHHWe Opaka M CO3J/[aHHe CEMbH MEXK/Ty *KEHINMHON U MY>KUHMHOMU.
VHble ycIyru 3HAaKOMCTBA He IpeniocTapisioTes. [Ipu B3anmMHoM uHTepece [1op30BaTeN N MOTYT HAYaTh
TIEPEIHCKY.

4.2. KommaHusA TpefoCTaBJsSeT TEXHUYECKYI0 BO3MOXKHOCTb, HE TapaHTHPysS 3HAKOMCTBA, BCTPEYH,
OTHOIIIEHUH Win Opaka, B ToM uwciie o tapudy Premium. OHa He 00s13yeTcsi IPOBEPSATH BCE CBEIEHUs
ITop3oBaTeselt; BepudUKaIis M0 JIUIy U HHbIE MTPOBEPKH JAIOT JOMOJHUTEIbHYIO YBEPEHHOCTh, HO HE
abCOJTIOTHYIO TAPAHTHIO.

5. Perucrpanmua u AKKayHT

5.1. ITonw30BaThCA YC]IYI‘Of/i MOTYT TOJIBKO JOCTUTIIIHE 22 JIET I[eeCHOCO6HI)Ie (I)I/ISI/I‘-IeCKI/Ie Jna.

5.2. ITosb30BaTesib 00sA3aH BHOCHTH IIpHU pErucrTpanyuu TOYHbIE, NOCTOBEPHBIE K IIOJIHbIE CBEACHHUA U
MOoAAEPKUBATD UX B AKTyaJIbHOM COCTOAHUU.

5.3. I[Tockospky Yceiyra moaOupaer sKeHITUHE MYKUYUHY, VKa3aHHBIH MPHU PETHCTPAIMH IOJI OTpPe/esiseT
BBIOOPKY, B KOTOPOH oToOpakaercs AKKayHT. B c¢Bsa3u ¢ atum [losb3oBaTesb 0653aH YKa3bIBaTh CBOU ITOJT
JIOCTOBEPHO. YMBIIIJIEHHOE YKa3aHWEe HEeAOCTOBEPHOTO TMMOJia B IEJSAX JOCTYIa K BBHIOODKE SIBIISETCS
HapyuieHueM Hacrosmeld OgepTsl 1 OCHOBAHUEM JIJIs1 OTPAHUYEHUS WIN YAAJeHUs AKKAyHTA.

5.4. Ilosp30BaTesb BIIpaBe UMETh TOJIBKO OAUH AKKayHT.

5.5. COSZ[aHI/Ie HOBOTO A.KKaYHTa B HEJ/IAX YKJIIOHEHHA OT IIPpEAYIIPEKACHUA, OTpaHUYECHUA, BPEMEHHOI'O
IIPUOCTAHOBJICHUSA NJIX yAAJIEHUA 3allperaeTcCs.

5.6. Tlonmp3oBaTenb coxpaHseT B TaiHe JaHHbIE JAocTyna K AkkayHTy (HOMep TenedoHa, Ko
TIOATBEPKAeHUA, Taposb win [IMH-ko/) 1 OTBeUaeT 3a UX UCIOIb30BaHUE TPETHUMU JIUIIAMH.

5.7. ITonb3oBaTeENb OTKPBIBAECT U BeﬂéT AKKaYHT JIMYHO. OTKprBaTb WJIN BECTHU AKKaYHT OT UMEHHU APYIroro
JIn1a, B TOM 4YHnCJie pOACTBEHHHKA, 3aIlIPEIIEHO.

5.8. Perucrpanus ocyiecTBisieTcsi 10 HOMepPY TejieoHA, MOATBEPKAEHHOMY SMS-KO70M, WM Yepes
akkayHT Telegram. ITosib30BaTesib TTOTBEPIK/IAET JNOCTHKEHNE PETHCTPAIIOHHOTO Bo3pacta; KommaHus

BIIPaBe 3aIPOCUTH JIOMOJIHUTEJIbHBIE CBeAEHUs JJid MPoBepKu Bo3pacta. Ha ¢otorpadum mnpodund
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JTOJIKEH ObITh N300pakéH cam I101b30BaTENDb € OTYETIMBO BUAUMBIM JIUIIOM. JlaHHBIE JOCTYIIA K AKKAYHTY
HeJb3sl TepefaBath TpeTbuM Jmnam. O6paborka gaHHbIX Telegram omucana B [TosuTuke
KOH(UIEHITUATbHOCTH.

6. IIpaBuiia cooouecTa

6.1. DT mpaBuia 00s13aTeIbHBI IS KaxA0ro Ilob30BaTesist. 3anpelaeTcs:

6.2. TTop30BaTHCSA YCIYTOH TPEUMYIIIECTBEHHO B IEJIAX, CYIIECTBEHHO HE COOTBETCTBYIOIIUX MOAIHHHOMY
CBAaTOBCTBY: CJIy4aliHbIe TIOJIOBbIE CBSI3W, pa30Bble BCTPEYH, OTHOIIEHWS IO THUIY <«JPY3bs C
MPUBWIETUAMU», pekaaMa ¢GeTHIeld WIN CeKCyaJbHBIX poJied, oOMeH HopHOrpadpUIECKUMHU
MaTepuajiaMH, 3CKOPT WJIH KOMMEPUYECKHEe CEeKCyaJibHble VCJIYTH, WHTHUMHbBIE OTHOIIEHHUS Paau
MaTepHaIbHON WX (DMHAHCOBOH BBITOJIBI JILOO HHBIE TO0OHBIE IIEJTH.

6.3. HexxenaresipHbIE NPEJJIOKEHUS CEKCYaJIbHOTO XapaKTepa; HATYPINCTHYECKHE OIMCAHUSA IT0JIOBBIX
aKTOB; CEKCyaIbHbIE 3aMEYaHUsI O TeJIe YeJIOBEKA; IIOBTOPEHNE CEKCYaJIbHBIX BOIPOCOB MOCJIE MOJTYAHUS,
OTKa3a WU BBIPAYKEHHOTO AMCKOMMOPTa; MPOChOBI IPHCIAaTh OOHAKEHHBIE WJIM UHTUMHBIE (poTorpadum,
BUJIEO WM TOJIOCOBBIE COOOINEHUs; CKJIOHEHHE K IIepexojly Ha JApyryi Iwiatrdopmy it obMeHa
OTKPOBEHHBIM KOHTEHTOM.

6.4. IlopHorpaduueckuii WIN CEKCyaJIbHO OTKpPOBeHHBIH KoHTeHT; KOHTEHT, mNpomnaradaupyOIni
HaCWJIe WU TPOTHUBOIIPABHBIE JIEUCTBUsS; TOJyUeHUE WHTHUMHBIX W300paKEHUU WU BUAEO ITyTEM
JlaBjeHus, oOMaHa WM MHOTOKDATHBIX INPOCHO; COXpaHEHHEe, KOMUPOBAHHUE, PACIPOCTPAHEHUE WU
myOsIMKanys WHTUMHOTO KOHTEHTA JIM0O yrpo3a IyOJUKAIlUH; CEKCyaJbHBIM ITAHTaXX, BHIMOTATEIHCTBO
win npuHyxeHne. Oberanue, 9To H300pakeHne «He Oy/1eT paCIpOCTPAHEHO», HEJTb3sI UCIIOJIb30BaTh JIJIsI
JIaBJIEHUS C IIEJIBIO €T0 MOIyJIeHUs.

6.5. CexcyanpHOe HACHUJIME HAJl IETBMHU U UX HKCIUIyaTalusd, BKJIIOYAsA BOBJIEYEHHE Yepe3 YCTaHOBJIEHUE
JIOBEPHS, CEKCyaJIbHOE BBIMOTATEJIbCTBO U MaTepUasIbl CEKCyaIbHOTO HACHJIMA HAJl JETbMU, 3aIpPEIleHbl.
Coob1aiiTe 0 O/IO3PUTEIBHBIX CIydasaxX dyepe3 (QYHKIUIO 3KaIo0bl Wik o06paTHOH cBA3U B [IpuiokeHuw.
KommaHusa ynanseTr BBIABIEHHBIE MaTepHasbl CEKCyaJIbHOTO HACWJIMA Haj JIETBMH H IepefaéT nesa
KOMIIETEHTHBIM OpraHaM, KOTZ[a 3TO TpeOyeTcss 3aKOHOM.

6.6. IIpecienoBaHye, B TOM 4YMCJIe CEKCyaJbHbIE IOMOTaTeIbCTBA; OCKOPOJIeHNs, YHUKEeHHe, YITPO3bl WU
YHUBHUTEJIbHbIE CEKCyaJIbHbIE BBICKA3bIBAHUSA; MPOIODKEHNE KOHTAKTa IMIOCIE OTKA3a, B TOM UYHCJIE Yepe3
HECKOJIBKO AKKAyHTOB; JlaBjleHHe C IIeJbl0 PAcCKpPhITHA KOHTAaKTHBIX WJIM YaCTHBIX CBeJleHUH;
TIpecJIeZIoBaHNE YUTH NMONBITKY HalTu [Tosp3oBaTens BHe [IpuinoxkeHus 6e3 corsiacusi; MeCTh 3a OTKa3 OT

00IIeHUs UK 32 3KaIo0y.

6.7. BeimaBaTh cebs 3a JIpyroe JINIO, 3aBEAOMO YKa3bIBaTh JIOKHBIE CBEJIEHU B MPO(dIIe, BecTu AKKAyHT
OT Yy>KOT'0 UMEHH, UCII0JIb30BaTh Uy:K0oe n300pakeHue kak pororpaduio npoduis, yMbIILIIEHHO HCKAKATh
TI0JT JIJIS TIOTIa/IaHUA B HETIPEIHA3HAUEHHYIO BRIOOPKY, BECTH HECKOJIBKO AKKAYHTOB /IJISI BBEIEHUS JIPYTUX
B 3a0JIy’K/IeHHe WJIN PETHCTPUPOBATHCA TOBTOPHO ISl YKJIOHeHUss oT Mep. Co3jaHue 3aMeHSIOIIETo
AxkayHTa 1I0CJIe IPUMEHEHUSA MEPHI SBJISIETCS OTAEIbHBIM HapyIIEHUEM.

6.8. Pazmemnienue B uHoM KoHTeHTe doTorpaduii ¢ nuzobpakeHueM Apyroro jguia 6e3 ero Coryiacusl.

6.9. PacnpocTpaHATh NEpPCOHAIBHBIE JaHHBIE WIN IepenucKy Apyrux I[lonp3oBaTesnelt 6e3 coryacus;
PaCIPOCTPAHATh MX IEPCOHAJIbHBIE JIAHHBIE WJIM IEPENUCKy 3a mIpeenamMu IIpuiokeHus; pasMenarsb B
npodrie KOHTAKTHBIE J[JaHHBIE TPEThUX JINI, PpEKJIaMy, BHEIIHHE CCBUIKH WJIH KOMMEpUYEeCKHe

NIpe/iJIOKeHU .
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6.10. KomMepueckoe HCIOJIb30BaHUE, peKaMa, MOIIEHHUYECTBO WM TPOCHOBI O JEHbrax; MaccoBas
pacchIKa KOHTAKTHBIX JIAHHBIX WJIM AKKAYHTOB COIMAJbHBIX CETeW; OTIpaBKa OJUHAKOBBIX WJIH
CYIIIECTBEHHO CXOKUX cooOmeHnii MHOruM IloJip3oBaresisM; JilaBjieHue ¢ Ieblo yxoza u3 Maysara 1o
YCTAHOBJIEHHUSI PA3YMHOTO JIOBepHs; 00IeHre BHe [IPUIoOKeHUs 11 YKIOHEHUS OT MOJIEpalliy; pekiaMma
IIOCTOPOHHUX TOBAPOB, YCJIYT, KAHAJIOB WJIM TPYIII.

6.11. Texanmueckn BMemuBaThcsa B pabory IIpumiaokeHus, MCHOIB30BaTh aBTOMATH3UPOBAHHBIE CPE/ICTBA
WJIM MaccoBO cOOUPATH JIaHHbIE; II0/JaBaTh 3aBeIOMO JIOXKHBIE XKaJ100bl NN 3KaI00bI U3 MECTH.

6.12. HpI/I TOJIKOBaAaHUH HACTOAUINX IIPABUJI IPDUMEHAIOTCA CJIE€AYIOIINE IT0JIOMKEHUA:

6.13. YBaxkurespbHOoe oOcCyxkieHue I[loh30BATEAMU BOIMPOCOB CYIPY:KECKOUW >KM3HU, B TOM YHCIIE
VHTUMHBIX OTHOIIEHUH B Opake, caMo mo cebe HapylmleHUeM He sABjsAeTcsa. IIpH OIeHKe MOBeAeHUsA
KoMmIaHusi yIUTHIBAET KOHTEKCT, MAHEPY W HACTOMYHUBOCTH OOIIEHUs, coryiacue Apyroro Ilosmp3oBaTesis u
3asIBJIEHHYIO 11eJTb OOIIEHU .

6.14. Cortacue Ha OOBIYHBIH Pa3roBoOp HeE ABJIAETCA COIVIaCMEM Ha Pa3roBOP CEKCYaJIbHOTI'O XapaKTepa.

6.15. Yciyra He JOIycKaeT oOMeHa WHTHUMHBIMH (OTO- U BUJI€OM300PAKEHUAMH, UX IyOJIHKAIUU WJIH
pacrIpocTpaHeHUs U He CIIOCOOCTBYeT TAaKUM JIeHCTBUAM.

6.16. Corylacue Ha OTIIPAaBKy H300pa)KEHHsS OJTHOMY IIOJIyJaTelI0 He SBJIAETCSA COIJIaCHeM Ha Jioboe
JlJIbHEHIIIee ero UCI0Ib30BaHNE UIN PACIIPOCTPAHEHHE.

6.17. OOMeH KOHTAKTHBIMU AAaHHBIMH C YE€JIOBEKOM, C KOTOPBIM BbI IleﬁCTBHTEJIbHO JKeJiaeTe
IIO3HAKOMUTbBCA, pa3pEIIaeTCA.

6.18. OOpaTuTe BHUMAaHHE: TIPU IEPEHOCE OOIIEHUA 3a Mpeesbl [IpuiokeHus Bo3MOKHOCTH KoMmaHuu
pacciieoBath 3JI0YIOTPeOJIeHH M 0Ka3aTh BaM ITOMOIIb CYIIIECTBEHHO CHUKAIOTCS, TIOCKOJIBKY JIOCTYyTIA K

IlepenucKe Ha IPyTUX IaTgopmax y He€ HeT.

7. KOHTEHT U1 MHTE/UIEKTyaJIbHasA COOCTBEHHOCTh

7.1. Ilosip30BaTENb HECET MOJHYI0 OTBETCTBEHHOCTH 3a pa3MelnaeMbli uM KOHTEHT u rapaHTupyeT, 4TO
BIIPaBe €ro pa3MeaTh.

7.2. Tlosib30BaTesb MpeiocTaBiser KoMmanuu mpaBo MUCIOIb30BaTh ero KoHTeHT B pamkax Yciyru (1mokas
npodwis apyrum [loab3oBaTensaM, XxpaHeHUe, TEXHIYECKas: 00paboTka).

7.3. [lpaBa Ha HaWMeHOBaHWe, JIOTOTHI, JU3alH, NMPOTPAMMHOE OOeclieueHue W WHbBIE 3JIEMEHTBI
[Ipunoxxenus npuHajiexxar Kommnanuu.

8. Tapudsb! u IVIaTHHIE YCJIYyTU

8.1. BecrutaTHbpIi Tapud IMO3BOJISAET 3apErHCTPUPOBATHCA, CO3/4aTh MPO(UIIb, HUCKATh KAaHAUJATOB U
ob1aTbes B Mpeziesax, yka3aHHbIX B [IpuiiokeHnn. Premium oTKphIBaeT yKa3aHHBIE TaM JOTIOJTHUTETbHBIE
BOo3MOkHOCTU. Jlo omatel Ilosp3oBarenb BUAWUT BO3MOXKHOCTH, OTPDAHUYEHUs, IeHY U CpPOK;
MOATBeP:K/IeHUE OIJIaThl O3HAUAeT COTJIache ¢ ITUMHU YCJIOBUAMU.

8.2. CroumocTts Tapuda Premium cocrarysier 60 000 (1eCThAECAT ThICAY) CyMOB. [[eHbI yCTaHABIUBAOTCS
B Basttore Pecriy0Osiniku Y30eKHCTaH U BKJIIOYAIOT BCEe HAJIOTH.

8.3. Tapud Premium neiictByer B Teuenue Ilepuozga moamnucku — 30 (TPUALATH) KaJeHAAPHBIX AHEH. I1o
HCTeYeHUH 3TOTO CPOKA BO3MOKHOCTU Premium OTKJII0YAIOTCA aBTOMaTUYeCKU, U AKKayHT BO3Bpalliaercs
Ha BecmiatHbiil Tapud. [Inaréx aBroMartndeckyd He BO30OHOBJISETCH; JJIA MIPOJOJIKEHUS II0JIH30BAHUS
ITosip30BaTENb COBEPIIAET HOBBIY IIATEXK.
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8.4. OmraTa TPOU3BOAUTCS UYepe3 JIOCTYIIHbIE B [IPUJIOKEHUU IIATEKHBIE CHUCTEMbBI WJIN ILJIATEXKHBIX
cepBHUC-TIpoBaiifiepoB. IliaTéx cunuTaeTcss COBEPIIEHHBIM C MOMEHTA €ro YCIEITHOTO IIO/TBEPIKIAEHMU
MIPOBaM/IepOM, B C 3TOTO MOMEHTA aKTUBHUpyeTcsa Tapud Premium. CpoK MOCTYIUIEHUS JIEHEXKHBIX CPEJICTB
Ha cuét KoMmmmaHuum He BJIedeT mocseacTBui i Ilonb3oBaresnsa. IlnaTéxHas cucreMa MOXKET B3MMATh
KOMHUCCHIO, KOTOpas Aoxo/ioM KoMIaHuU He SBJISIeTCA.

8.5. Premium — mnmdposas yciyra gocrynma Ha ONPENEIEHHBIM CPOK; OKa3aHUWE HAYMHAETCSA IIPU
TIOATBEPK/IEHUY OILIATHI.

8.6. 3a uckIOUeHUEM CJIydaeB, MPeAyCMOTPEHHBIX IIYHKTOM 8.7, U CJIy4aeB, KOTZa 3aKOHOAATEIbCTBOM
PecniyOmmkm  Y36ekucraH BO3BpaT CPEACTB YCTAHOBJIEH KaK 00s3aTeJIbHBIA, YIUIAYeHHbIE CYMMBI HE
BO3BpAIalOTCA, €CIIN:

e YCayroil MoJIb30BaINCh B OOBIYHOM HOPSAKE B TeueHHe I[lepuoga IOMHCKH, B TOM YHCJIE €CJIH
ITosib30BaTEb HE HUCII0JIb30Ba BO3MOKHOCTH Premium B MOJIHOM 00BbEME;

e AkkayHT ObL1 3a0JIOKMDOBAaH WM YAQIEH BejaeAcTBue HapymleHus [lonp3oBaTesieM Hacrosien
OdeprTsl, BrItovas ITpaBuia coob1ecTsa;

o Tloswb3oBaTenb yaannia AKKaYHT 110 CO6CTB€HHOMy JKeJIaHHUIO 10 OKOHYaHUA Hepno,aa IIOAIIMCKH.

8.7. Heokaszanue Yciyru o Bue Komnanuu. Eciu BodamoskHOCTH Premium HeZOCTYIHBI 10 TPUYHUHAM,
3apucaAnuM ot Kommanuu, 6osee 24 (IBajalaTH YeTHIPEX) YACOB MOAPAA JubO CymMMapHO Oojee 72
(cemupecsaTi 7ByX) 4YacoB B TedeHune oaHoro Ilepmoyma mopmucku, Kommnanwms mpopsieBaer Ilepuon
MOAIIMCKA Ha CPOK, PaBHBIN IEPUOJy HEIOCTYITHOCTU, 0e3 HeOOXOAUMOCTH OTAEIBHOTO O0paleHus
ITonp3oBaTe.

Bmecto npojtenns Ilepuoza moanvicku [lob30BaTes b BIpaBe MOTPebOBaTh BO3BpATa COOTBETCTBYIOIIEH
YacTH yIUIaueHHOH cyMMbl. Takoe TpeboBaHUe 3asiBIsieTCs IyTEM OOpalleHUs B CIy:KOy IOAJEPIKKH.
BosBpamaemass cymMMa HCUYUC/ISETCA CIEAYIOIIMM 00pa3oM: CymMMa, yIulaueHHas 3a Tapud Premium,
JIeJIUTCA HA KOJIU4YecTBO AHed B Ilepuojie MOANUCKU M YMHOXKAeTCs Ha KOJIMYECTBO IMOJHBIX JTHEH, B
TeueHre KOTOPBIX ycayra OblTa HeAoCTymHA. [Ipu MpUMeHEHWH 3TOTO MOPsAKa pacuéra B MyHKTaX 10.5,
12.5 u 13.3 OdepThl BMECTO JIHEH HETOCTYITHOCTH YIUTHIBAIOTCS HEUCIIOJIb30BAHHBIE ITOJTHBIE THU [lepuosia
nmoanucku. KoMmmanus paccmaTpuBaeT TpeGOBaHUE B TeueHUe 10 (ecATu) pabodyux JAHEH W BO3BpAIaeT
JIEHEeJKHBbIE CPEJICTBA TeM CIIOcOO0M, KOTOPHIM OBIJT COBEPINEH ILIATEK. B cyyae Bo3BpaTa JIeHEKHBIX
Cpe/ICTB paHee MPUMEHEHHOE Ha OCHOBAaHUU HACTOSIIETO ITyHKTA IIPO/IJIEHE OTMEHSIETCS.

HaCTOHH_[I/Iﬁ IIYHKT HE OI'PaHUYNBAET UHBIX IIDpaB HOJIB3OBaTe)IH, peayCMOTPEHHBIX 3aKOHOAATEJIbCTBOM.

9. HepconaﬂbeIe JAaHHBbIC

9.1. [lepconanpHble faHHBIe 00pabaThIBAIOTCA 1O OT/eabHOM [TouTHKe KOHUIEHINAIBHOCTH U 3aKOHY
Peciybnukm  V36ekucran «O TepCOHAIBHBIX JaHHBIX». [lo 3TuM Bompocam [lonmTmka wuMeer
IpeuMylliecTBeHHyI0 cuiay. OHa ompezesnsgeTr OnOMeTpUYecKOe COIJIache, JOCTYI IIPH MOJiepanuy,
XpaHeHUe U yjajeHHe JaHHBIX. Ilosb3oBaTenb BIpaBe yAaauTh AKKAyHT M CBA3aHHBIE JaHHBbIE yepe3
HacTpoiiku IIpuioxxeHus Uin NoAAepKKy ¢ Y4ETOM CPOKOB U UCKJII0OUeHuH paszesa 8 [TosmuTuku.

10. IIpaBa Komnanuu, moaepanus U IpuMeHEeHue Mep

10.1. /I xadecTBa 1 6€30IACHOCTH YCJIYTH U MPEAOTBPAIIEHI MOIIEHHUYECTBA WJIH 3JI0yTIOTPeOIeHII
Kommnanus BmpaBe mnpoBepATh npodmwin U KoOHTEHT 70 wid mocie IMyOauKanuu, He IyOJIUKOBaTh

HeCOOTBeTCTBYIOHII/Ifl KonTenT 1160 YAQIATD €T0. ABTOMaTI/ISI/IpOBaHHLIe cpeacrea OTMEYAKOT BO3MOKHbBIE
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HapYIIEHUs A1 IPOBEPKH; OTMETKA caMa I10 cebe HapyllleH!sI He YCTaHABJIUBAET. JJOCTYIT K IepEenucKe U
00paboTKa TaHHBIX IIPU MOJIEPALINH PETYIUPYIOTCA pa3zaesaoM 7 [IoTUTUKN KOHPUAEHITHATLHOCTH.

10.2. KomnaHus BIpase CBA3BIBATH AKKAYHTHI MeXKY cOO0U Ha OCHOBAHUM 000CHOBAHHBIX TEXHUUECKUX U
MTOBE/IEHYECKUX ITPU3HAKOB, BKIIIOYAsA UAEHTHU(MUKATOPHI YCTPOICTB, IaHHBIE CETH PErucTpanuu, 6JIu3Kue
II0 BpeMeHU DPerucTpaluy, OJMHAKOBble WJIM CYIIeCTBEHHO CXO)KHe HMMeHa JIM00 TeKCThl Ipoduiiei,
MTOBTOPSIONIYECS abJI0OHBI COOOIEHNN U WHBIE TPU3HAKH MOIIEHHUYECTBA WIIH 3JI0ynoTpebaenuii. OquH
TOJIBKO coBnajaomui IP-aspec He sABJAeTCA JOCTaTOUYHBIM OCHOBAaHHEM /I BBIBOZA O HapylIeHUH.
Pemienne o cBA3BIBAaHMM AKKAayHTOB OCHOBBIBA€TCA Ha COBOKYITHOCTH HECKOJIBKHX INPU3HAKOB M, IO
BO3MOXKHOCTH, Ha IIPOBEPKE YeJOBEKOM.

10.3. 3a HapyuieHue OdepTsl KoMnanus Bopase copa3MepPHO TAKECTH U MOBTOPSAEMOCTU yAAIUTh KOHTEHT
Wik TOTpPebOBaTh WCHpPaBJIeHUS TPOQPWIs, MpPEeAYINpPEAUTh, BPEMEHHO OTPAHUYUTH COOOIIEHUS WJIH
IIPUOCTAaHOBUTh AKKAyHT, 3aMOPO3UTh MPOMIIb, OKOHUYATEIHHO YJAJUTh AKKAYHT WIH 320JIOKHPOBATH
CBsA3aHHbIE 3aMeHsoIre AKKayHThl. HemeneHHass GJIOKUPOBKA 0e3 Mpelynpek/IeHusT IPUMEHSIETCS IPH
MOIIIEHHUYECTBE, PETHCTPAlM /0 YCTAHOBJIEHHOTO BO3PACTa, PACHPOCTPAHEHWH CEKCYAJIbHBIX WJIH
HACUJIbCTBEHHBIX MAaTEPHUAJIOB, YTPO3aX, CEKCYaJIbHOM IMPUHYKAEHUH, BBIMOTATEIbCTBE, PACIIPOCTPAHEHUH
MHTUMHBIX N300paKeHNI WIN BHU/IE0 HA JIIOOBIX YCIOBUAX, SKCIUIyaTAIluN, YKJIIOHEHUH OT IIPEXXHEN MepPHI
YU WHBIX TPOTHBONPABHBIX JeHCTBUSAX. [IpUMEHSAIOTCS TapaHTUU MyHKTA 14.3 U MOPSAJOK 00KaJIOBAHUS
IIyHKTa 14.1. Bo3BpaT cpeicTB peryaupyerca myHKTaMu 8.6 u 8.7.

10.4. Kommanmsa BmpaBe U3MEHATh CcojfiepkaHWe ¢ GYHKIUM YCJIyTH, a TakKKe BpPEMEHHO
IIPUOCTAaHABINBATH Y CJIYTY HA MIEPHOJ] TEXHUYECKHUX paboT.

10.5. I[TyHKT 10.4 OdepThl He ABJIAETCA OCHOBAHUEM JIJISI COKPAIIEHUA BO3MOXKHOCTEHN, BXOIANINUX B Tapud
Premium, mis Ilosb3oBarenedt ¢ gedictByomuM Ilepuosom mnojamuickd. Ecian Takwe BO3MOMKHOCTH
CYIIIECTBEHHO COKpAaIllleHbl B TeueHue Ilepmosia mojamucku, I1osib30BaTesib BIpaBe MO CBOEMY BBIOOPY
MIPOJIOJKUTH MOJIb30BaHUeE TaprdoM Premium smb60 moTpeboBaTh BO3BpaTa YacTH YIUIAYEHHOU CyMMBI,
MIPUXO/AIIENCA Ha HEUCIIOIb30BAHHbBIE JTHU, B MIOPSAAKE PACUETA, YCTAHOBJIEHHOM IyHKTOM 8.7 OdepThI.

10.6. Eciu 1noBeneHue yKasplBaeT Ha IIpecTyIIeHHe, BKJIIOYasd peaibHble YIPO3bl, CeKCyaIbHOE
MIPUHYKJEHNE, BHIMOTATEIbCTBO, SKCILIYaTAI[UIO FJIM PAaCIPOCTPAHEHHEe WHTHMHBIX U300pasKeHHH b0
BUsleo Oe3 cornacus, Kommanus BIpaBe COXpAaHHUTH J0Ka3aTeJlbCTBA U HANPAaBUTh UX KOMIETEHTHBIM
opraHaM, a B IPeAYCMOTPEHHBIX 3aKOHOM CJIyJasax 00g3aHa COXPAHUTH WM IIPEJIOCTABUTD UX.

10.7. Ilosp3oBaTes0 HeoOXOoAMMbI VIHTEPHET U TOAJEPKUBAEMOe yCTPOHCTBO; pacxoibl Ha VIHTepHeT
Hecér [losp3oBaTessb. KoMmaHus mo BO3MOKHOCTU 3apaHee yBeZOMJIsieT B IIPUMJIOKEHUHM O IIAHOBBIX
TexXHUYecKnx pabotax. Becmepeboiinas wiau OesoiinbouyHas paboTa He TapaHTHPYETCA; AJIATEbHAsI
HEJIOCTYITHOCTD 110 IPUYUHAM, 3aBUCAIIINM OT KOoMIaHuU, peryjupyercs MyHKTOM 8.7.

11. OTBEeTCTBEHHOCTH

11.1. Kommauus He HECET OTBETCTBEHHOCTH 3a KOHTEHT, pasmelaemblii [1osib30BaTEISIMH, U 32 OOIIeHHE

MEXAY HUMU.

11.2. KoMnaHus He HECET OTBETCTBEHHOCTH 3a JelicTBusA [losp3oBaTenelt BHe [IpuiokeHus, B TOM YUCIE
IIPU BCTPeUax B peasIbHOH JKU3HHU, U 32 UX ITOCIIE/[CTBUA.

11.3. [Tosp30BaTENAM pEKOMEHIyeTCsI COOI0AATh MePhI MPEIOCTOPOKHOCTH MPU OOIEHUU C JIIOJBMH, C
KOTOPHIMH OHHU TO3HAKOMMJINCh uepe3 llpunokenue. OTAebHOE peKOMeHJaTeIbHOe PyKOBOACTBO 1O

6e3omacHocTy nmybsukyeres B IIprioxeHny 1 Ha caiiTe maysara-app.uz.
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11.4. 3a UCKJIIOUEHUEM CJIydyaeB, YKa3aHHBIX B MyHKTe 11.5 OdepThl, UMyIleCTBEHHAsI OTBETCTBEHHOCTH
Komnanuu orpaHuumBaeTcs CyMMOH, yiutadueHHOU Ilosp30BaresieM 3a IUIaTHBIE YCIIYTH 32 MOCJIEHUE 12

MecsIEeB.
11.5. OrpaHn4yeHne, IpeAyCMOTPEHHOE IyHKTOM 11.4 OdepTsl, He TPUMeHAETCA K CJIeLYIOIIUM CIIydasaM:

¢ BpeJ KU3HU WIH 310poBbio ITosib30BaTens;
o nevictBus (Oe3gerictBue) Kommanum, COBEPIIEHHBIE YMBINUJIEHHO WJIM BCJIEICTBHE TIpyOOU
HEOCTOPOKHOCTH;

¢ HE3aKOHHOE€ pa3IvIalllEeHHE WX yTpaTa IIEPCOHAJIbHbIX JAHHBIX 110 BUHE KOMHaHI/II/I;

e MpaBa, YCTAHOBJIEHHBbIE IS TOTPeOUTENA 3aKOHOMATENhcTBOM Pecrybiuku Y30ekucTtaH U He

nmoJJiexKamue OorpaHu4YeHnuo JOroBOpoOM.

11.6. Hu opgHO ycioBue Hactosmed OQepTsl He MOMKET TOJIKOBAaThCA KAaK OTPAHUYHMBAIOIIEe IIPaBa,
npesioctapyieHHble [10J1b30BaTEINI0 KAK TOTPEOUTENI0 3aKOHOAATeThcTBOM Pecnybiuku Y36ekucraH. Takoe
YCJIOBUE CUHTAETCS HENEHCTBUTEJIBHBIM W 3aMEHsIeTCSI HOPMOM 3aKOHOJIATEJIbCTBA; STO HE BIIMSAET HA
JleiCTBUTEIBHOCTD OCTAIBbHBIX yes10BUH OdepTsl.

12. U3menenue O¢geptsl u TapudoB

12.1. Kommanus BIipaBe B OHOCTOPOHHEM mopsifike u3MeHATh Odepry, Bkiaouas [IpaBuia coobiiecTsa.
W3menenus otaenpbHOH IlonuTtrky KOHGUAEHITNATBHOCTH BHOCATCS 10 paszesty 10 3Tol IloauTtuku.

12.2. HoBOH pefjakiuy NPHCBAaWBAIOTCS HOBBIA HOMEp U JaTa peJaKkiu¥, W OHAa IyOJIMKyeTcs B
IMpunoxennu. C MOMeHTa OMyOJIUKOBAaHUS OHA SIBJISETCS JEHCTBYIOIIEH pelakiiueldl U MPUMEHSIETCS K
[Tosp30BaTENSAM, 3aPETUCTPUPOBABIIUMCS B 3TOT MOMEHT HJIH TTocsie Hero. O HOBoM penmaknuu Kommanus
uddopmupyer Ilosmb3oBareneli  yBemomiieHHeM B [IpwiokeHun. 3a HCKIIOYEHHEM  CJIyYaesB,
IIPEyCMOTPEHHBIX MMyHKTOM 12.5 OdepTsl, Komnanus He 006s13yeTcst yBeAOMIIATh Kaxkoro Iloyp3oBaresis

WHAUBUIYTHHO (JIMYHBIM COOOIIEHNEM, T10 3JIEKTPOHHOU nouTte wiu SMS).

12.3. K ITosip30BaTesno, 3aperucTpUpOBABIIEMYCS IO ONMYOJIMKOBAHUS HOBOU pPeJaKI[UH, HOBAsl PEIAKIIHSA
MPUMEHSETCSI C MOMeHTa €€ moAaTBep:kAeHus I[losb3oBaTesieM B IIpHIOKEHWH; 70 3TOTO IPOJIOJIKAET
JIeWCTBOBATh peJlaKIusi, mpuHsaTas 3TuM Ilosp3oBaresieMm nocieauei. HoBast peflakiiusi He IPUMEHSIETCS K
JIENCTBUSIM, COBEPIIIEHHBIM JI0 Havasia eé mpuMeHeHUs K [losb3oBareno. HoBas pefakiiyusa moka3bIBaeTCs
[Tonp3oBaTtento B Ilpunoxkenun, u Ilosb30BaTesib MOATBEPKAAET €€ 70 TMPOJOIKEHHUA I0JIb30BAHUA
Yeyroit; 1o moATBep keHUs KoMmaHusA BIpaBe OTPAaHUUYMTDL A0CTyn K Yciayre. Kommanwsa ¢gukcupyer
MOATBEPK/IEHNE B COOTBETCTBUU C TIYHKTOM 3.4 Odeptsl. Ilosp30Baresnb, He COIJIACHBIM € HOBOMU
pefaKIyen, BIIpaBe pacTOPTHYTh OTOBOP, V/IAJINB CBOM AKKayHT. B orHOmeHnn Ilosip30BaTess ¢ TEKYIUM
[leproioM MOAMUCKH MAOCTYII K YCJyre Ha OCHOBAHUM HACTOSIIEr0 ITyHKTA HE OTPAHUYHMBAETCS 0
OKOHYAaHUS 3TOTO IIEPHO/IA.

12.4. 3menenune croumoctu tapuda Premium. Komnanus BupaBe B OJHOCTOPOHHEM IOPsKe N3MEHATh
CTOMMOCTB, COCTaB U CPOK AedcTBUA Tapuda Premium. HoBas neHa npuMeHseTcs TOJBKO K IJIATEKaM,
COBEPIIEHHBIM IIOCTIE €€ OIMyOJINKOBAHUA.

12.5. ITosib30BaTE N, UMEOIINE AeHCcTBYIONUE [Tepro/t MOAIMCKY HA MOMEHT OITyOJIMKOBAaHUS U3MEHEHUs
IIEeHbI, TPO/IOJIKAIOT I0JIB30BaThCA Tapu@om Premium Ha MpPEKHUX YCJAOBUAX U IO MPEXHEN IEHE 0
okoHuaHusA cBoero Ilepuona moamucku. 3a TeKymui I[lepuroji MOATMCKU JIOTIOJHUTEbHAS ILIaTa He
B3UMAETCA M TEePEPacYET He MPOU3BOAUTCA. EC/M M3MEHEHUE CYIECTBEHHO YXY/IIIAET ITOJIOKEHUE
ITosp3oBaTens ¢ gedictBylomuM Ilepuogom moamucku, Kommanus yBemomuisieT Takoro Ilosp3oBaress
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oTAEeIbHO yBemomiieHHeM B IlpwioxkeHun; Ilosb30BaTesib BIpaBe II0 CBOEMY BBIOOPY IIPOJIOJIKUTH
rnmosb3oBaHue Taprudom Premium b0 motpeboBaTh BO3BpaTa YacCTH YIJIAYEHHOU CyMMBbI, TPUXOAAIIENCs
HAa HEWCIIOJIb30BAaHHbBIE JHU, B IIOPSJIKE PACUETA, YCTAHOBJIEHHOM IyHKTOM 8.7 OepThl.

12.6. Ilo oxonuanuum Ilepmosa mnoamucku npojjieHne Tapuda Premium omraunBaercs 1O BHOBb
oIy0JIMKOBAaHHOU IIeHe.

13. Cpok geucTBHA I0rOBOpa
13.1. JIorOBOp BCTYHAET B CUJIy C MOMEHTA aKIenTa U JIefiCTBYeT /10 y/lajleHusa AKKayHTa.

13.2. [Tostb30BaTeNH BIpaBe B JII000€ BpeMsl PACTOPTHYTH JIOTOBOP, YAAIUB cBOM AkkayHT. [IyHKTHI 8.6 u
8.7 OdepTh TPOAOIKAIOT IPUMEHATHCS.

13.3. B ciryuae npunsaTasa Kommnanuel pemeHus o MOJTHOM MpeKpaIlieHUH OKa3aHUs Y CIIyTH OHA 00bABIIAET
06 sTom B [IpwiokeHNHN He MeHee ueM 3a 30 (TPU/IaTh) KaJeHAapHbIX AHel. [Tob30BaTe M, HMEIOUM
Ha MOMEHT IPeKpaIleHus TeUCTBYIOMNH [lepro/i moIuCcKy, BO3BpAIaeTcs YacTh YIJIAYEHHOU CyMMBI,
MPUXO/AAIIAACST Ha HEMCIIOJIb30BAaHHBIE JIHU, B MOPAJIKE PACUETA, YCTAHOBJIEHHOM IYHKTOM 8.7 OdepTsl.
OtnenpHOTO OOpatenus [loyp3oBaresist Mpu 3TOM He TpebyeTcs.

13.4. Eciu B TeueHue 12 (ABEHAAIIATH) MeCAIEB MOAPS AKKAyHT He HCIOJb30BAJICA C BXOJOM B
[Ipunoxenne, KoMnaHus BIpaBe yAaIUTh TAKOH AKKAyHT; JOTOBOP IPEKPAIAeTCs ¢ MOMEHTA yIaleHus .
JlaHHbIE YAATAIOTCA B COOTBETCTBUH ¢ pazaesaoM 8 IlosmTukyu KOH(PUIEHITUATbHOCTH.

14. O6pameHus, 00:xaJJ0OBaHUE U pa3pelieHre CliopoB

14.1. OOpalieHus paccMaTPUBAIOTCS B CIEAYIONIHE CPOKH B 3aBUCHMOCTHU OT UX BU/IA:

» 00BIYHBIE OOpAIeHUs B CITy:KOY MOAEPIKKHY U KAIOOBI Ha pyrux [losb3oBaresieil — B TeueHue 3 (TPEX)
pabouux JHEH; B CJ0KHBIX CIy4asix CPOK MOXKET ObITh NMPOJJIEH /10 15 (MATHaAIATH) pabodyux AHEH, O
uyém [lostb30BaTENh YBEAOMIISETCH;

o obkasioBaHUEe Mephl Mozieparuu (OJIOKUPOBKH, OTpAaHWUYEHUs, yaieHusa KoHTeHTa) — B TeueHHe 15
(maATHAIIATH) paboYuNX THEH;

e TpebOBaHME O BO3BpaTe JIEHEKHBIX CPEJCTB WX mpojyieHud [leprojia MoOANMCKH — B TeYeHUE 10
(mecsTu) pabovux JHEH;

» MMHUChbMeHHas Jocy/ie0Has MpeTeH3us — B TeueHue 15 (MATHAAIaTH) pabounx JHEH.

ITonp3oBaTe b BIIpaBe COOOHIUTH O JIOOOM mpoduse, cooOIleHNH WX HapylleHUW dYepe3 (YHKIIHIO
JKaJ100bI TN 0OpaTHOM cBsA3H B IIpuiioskeHnu in0O 10 KOHTaKTaM pasziesia 15. 2Kaso6bl paccMaTpUBAKOTCS
koH(pueHIUaMbHO. JIT00ass Mepa MO/iepallii MOKeT ObITh 003KajI0BaHa B YKa3aHHOM BBIIIIE TIOPSI/IKE; TIPH
Y/IOBJIETBOPEHUH KAJIOOBI MEpPa OTMEHIETCs, 8 AKKayHT BOCCTAHABJIMBAETCS.

14.2. OOpallleHuss MOTYT HAIPaBJIATHCA Uepe3 pasjiesl MOAAEPKKU B [IPUIIOKeHNU, a TaKKe IO ajpecy
2JIEKTPOHHOU mouThl wiu B Telegram, ykazanueiMm B pasnernie 15 Odeptol. I[luchmeHHas gocyieOHast

TIpEeTeH3HUs HAIPABJISIETCSA I10 a/IPECy BJIEKTPOHHOU MOYTHI WJIU IIOYTOBOMY a/ipecy, YKa3aHHBIM B pasiesie
15 OepThI.

14.3. 'apanTuu. I[Ipu paccMoTpeHHH BO3MOKHOTO HapyleHusa KoMnaHus cobIIio/iaeT ceyolmee:

e pellleHHe He OCHOBBIBAETCsS TOJBKO HA COBIIAJIEHHU II0 KJIIOUEBBIM CJIOBAM; OIEHHBAETCS KOHTEKCT
OOIIeHN;
e TEKCT, MPOIUTHPOBaHHBIN Ilosb30BaTEIEM U3 UYKOTO COOOIIeHusA, 5Tomy Ilosb30BaTeNo0 He

BMEHACTCA,
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® YUYHUTBIBAIOTCA COIJIaCHE YHACTHHUKOB U XapPAaKTEP Pa3roBOpa;
e JIJId €JMHHWUYHOI'O NI HEOJHO3HAYHOT' O COO6HIeHI/IH Tpe6yeTCH boJsiee BecKas JA0OKa3aTeJIbCTBEHHAaA 6333;
e B Ha/ICXKaIlUX Ciaydadx IToap3oBaTENIO COO6HIaeTCH KaTeropusd BbIABJIEHHOI'O HADYIUICHU A,

* pemIeHudg MoJepalivuui JOKYMEHTUDYIOTCA.

14.4. Cnopsl paspemanTcs IYTEM I€PeroBOpPoB. IIpu  HEAOCTMIKEHWW  COTJIAIIEHUSA  CIIOPHI
paccMaTpUBAIOTCS KOMITETEHTHBIM CY/IOM B COOTBETCTBHH C 3aKOHO/IATEIHCTBOM PecmyOsiniku Y36eKucTaH.

15. PekBu3urthl 1 KOHTAKThl KOMmmanun

ITosTHOEe HaMMeHOBaHME: OOIIECTBO C OTPAHUYEHHOU OTBETCTBEHHOCTHI0 «ALFAALFI»

MHH: 313 247 128

Anpec: ropop Tamkent, [laitxanTaxypckuil paiioH, Maxayuisa 3adpapobos, yiaumna 3agpapobo/t, 1o0M 7
An. mouTta: aloga@maysara-app.uz

Telegram: @MaysaraSupport

Tenedon: +998 88 117 87 78

16. A3p1xk OdepThI

16.1. O¢pepra cocraByieHa Ha Y30€KCKOM f3BIKE; HTOT TEKCT MMeeT IOPHUAMYECKYI0 CHJIy U PETYJIUpPYeT
orHomenuss Kommnanum u Ilosp3oBatena. [lna ymobGcerBa IyOJIMKYIOTCA IIepeBO/IBI Ha PYCCKUH U
AQHITIMACKUN fA3BIKH, HE WMeEION[He CaMOCTOSTEJIbHOW IOpUAWYecKOd cuiabl. IIpu  pacxoskieHuax

MIPEUMYIIECTBEHHYIO CHJTY UMeeT y30€KCKUI TEKCT.

Maysara - 3.8 v2 - 2026-09-20 21/31


mailto:aloqa@maysara-app.uz

O'zbekcha Pycckuin  English

MAYSARA

Public Offer

Edition 3.8 v2 - 20 September 2026

“ALFAALFI” LLC - TIN 313 247 128

Publication: in the App. Also available on maysara-app.uz. Applicability to individual Users is governed by sections 3
and 12.

Maysara - 3.8 v2 - 2026-09-20 22 /31


https://maysara-app.uz/

Contents

1. General provisions

2. Definitions

3. Acceptance of the Offer

4. Scope and purpose of the Service

5. Registration and Account

6. Community Rules

7. Content and intellectual property

8. Tariffs and paid services

9. Personal data

10. Company rights, moderation and enforcement
11. Liability

12. Amendments to the Offer and to tariffs
13. Term of the contract

14. Requests, appeals and dispute resolution
15. Company details and contacts

16. Language of the Offer

Maysara - 3.8 v2 - 2026-09-20 23 /31



1. General provisions

1.1. This Public Offer (the “Offer”) is the user agreement for the “Maysara” matchmaking app (the “App”),
provided by “ALFAALFI” LLC (the “Company”), whose details are in section 15. Section 6 contains the
Community Rules and forms part of this Offer. The Privacy Policy is a separate document and prevails on
personal-data matters. The separate Safety Guide is advisory, not contractual.

1.2. The Offer contains all material terms of the contract and expresses the Company’s intention to conclude
a contract with any person who responds to it. It is accordingly a public offer under Article 369 of the Civil
Code of the Republic of Uzbekistan. Acceptance takes place in accordance with Article 370 of the Civil Code.

1.3. The Offer and the separate Privacy Policy are available in the App and on maysara-app.uz. Previously
published editions are retained by the Company and supplied on request. Publication and applicability of
amendments are governed by section 12 of this Offer and section 10 of the Privacy Policy respectively.

2, Definitions

2.1. Service — the online matchmaking service in the App.
2.2, User — a registered natural person using the Service.
2.3. Account — the User’s profile in the App.

2.4. Content — text, photographs, video, voice messages and other material a User posts or transmits
through the App.

2.5. Registration age — 22 (twenty-two) years of age. Attaining the registration age is a condition of using
the Service, established by the Company; it is distinct from attaining majority under legislation.

2.6. Acceptance — full and unconditional acceptance of the Offer.

2.7. Privacy Policy — the Company’s separately published document on personal-data processing, with its
own edition number and date.

2.8. Prohibited conduct — conduct set out in clauses 6.2—6.11.

2.9. Moderation — review, under section 10, of profiles, correspondence, reports, images and all other types
of Content available in the App.

2.10. Free tariff — the basic features provided without charge.
2.11. Premium tariff — additional features provided for a fee for a Subscription period.

2.12. Subscription period — 30 (thirty) calendar days from confirmation of payment.

3. Acceptance of the Offer

3.1. Before registration, the User can review this Offer, including its Community Rules, and the separate
Privacy Policy.

3.2. Registering in the App, signing in to an Account or using the Service constitutes the User’s full and
unconditional acceptance of the Offer. The contract between the Company and the User is concluded from
that moment. Acceptance of a new edition by a registered User is governed by clause 12.3.
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3.3. For initial acceptance under clause 3.2, no separate signature, electronic digital signature or additional
confirmation is required. A registered User accepts a new edition by confirming it in the App under clause
12.3.

3.4. The Company records electronically, for each acceptance, the edition number accepted and the date,
time and manner of acceptance; this also applies to confirmation of a new edition under clause 12.3. That
record serves as evidence in the event of a dispute and is provided to the User on request.

3.5. A person who does not agree with the Offer must refrain from using the App.

4. Scope and purpose of the Service

4.1. The Service provides profile search, viewing, filtering and correspondence exclusively for matchmaking
directed at marriage and family formation between a woman and a man. It provides no other introduction
service. Where interest is mutual, Users may begin corresponding.

4.2. The Company provides a technical opportunity, not a guaranteed introduction, meeting, relationship or
marriage, including under Premium. It does not undertake to verify all User information; face verification
and other checks provide additional assurance, not an absolute guarantee.

5. Registration and Account

5.1. Only natural persons who have reached 22 years of age and have legal capacity may use the Service.
5.2. The User must enter accurate, truthful and complete information on registration and keep it up to date.

5.3. Because the Service matches a woman with a man, the sex stated on registration determines the
matching pool in which the Account appears. The User must therefore state their sex accurately.
Deliberately stating a false sex in order to gain access to a matching pool is a violation of this Offer and
grounds for restricting or terminating the Account.

5.4. A User may hold only one Account.

5.5. Creating a new Account in order to evade a warning, restriction, suspension or termination is
prohibited.

5.6. The User keeps Account access data (telephone number, confirmation code, password or PIN)
confidential and is answerable for their use by third parties.

5.7. The User opens and operates the Account personally. Opening or operating an Account on behalf of
another person, including a relative, is prohibited.

5.8. Registration is by telephone number confirmed by SMS code or through a Telegram account. The User
confirms reaching the registration age; the Company may request additional information to verify age. The
profile photograph must depict the User with their face clearly visible. Account access data must not be
given to third parties. Telegram data processing is described in the Privacy Policy.

6. Community Rules

6.1. These rules are binding on every User. The following conduct is prohibited:

6.2. Using the Service primarily for purposes materially inconsistent with genuine matchmaking: casual
sexual encounters, one-off meetings, “friends with benefits”, fetish or sexual-role advertising, pornographic
exchange, escort or commercial sexual services, materially or financially motivated intimate relationships,
or other such purposes.
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6.3. Unsolicited sexual propositions; graphic descriptions of sexual acts; sexual remarks about a person’s
body; repeated sexual questions after silence, refusal or discomfort; requesting nude or intimate
photographs, video or voice messages; encouraging a move to another platform to exchange explicit
content.

6.4. Pornographic or sexually explicit Content; Content promoting violence or unlawful acts; obtaining
intimate images or video through pressure, deception or persistent requests; saving, copying, distributing
or publishing intimate content, or threatening to publish it; sexual blackmail, extortion or coercion. A
promise that an image “will not be shared” must not be used to pressure someone to send it.

6.5. Child sexual abuse and exploitation, including grooming, sexual extortion and child sexual abuse
material, are prohibited. Report suspected cases through the in-App reporting or feedback function. The
Company removes identified child sexual abuse material and refers cases to competent authorities where
required by law.

6.6. Harassment, including sexual harassment; insults, humiliation, threats or degrading sexual language;
continued contact after refusal, including through several Accounts; pressure to disclose contact details or
private information; stalking or trying to locate a User offline without consent; retaliation for refusing
contact or reporting misconduct.

6.7. Impersonation, knowingly false profile information, proxy Accounts, another person’s image as the
profile photograph, deliberate misstatement of sex to enter an unintended matching pool, multiple
Accounts to mislead others, or re-registration to evade enforcement. Creating a replacement Account after
an enforcement measure is a separate violation.

6.8. Posting photographs depicting another person in other Content without that person’s consent.

6.9. Distributing other Users’ personal data or correspondence without consent; distributing their personal
data or correspondence outside the App; placing third-party contact details, advertising, external links or
commercial offers in a profile.

6.10. Commercial use, advertising, fraud or requests for money; mass distribution of contact details or
social-media accounts; sending identical or substantially similar messages to many Users; pressuring Users
to leave Maysara before reasonable trust develops; moving communication outside the App to evade
moderation; advertising unrelated goods, services, channels or groups.

6.11. Technical interference with the App, use of automated tools or bulk data collection; knowingly false
reports or reports made in retaliation.

6.12. The following provisions apply in interpreting these rules:

6.13. Respectful discussion between Users of matters relating to married life, including intimacy within
marriage, is not in itself a violation. In assessing conduct the Company takes into account the context, the
manner and persistence of the communication, the consent of the other User and the stated purpose of the
exchange.

6.14. Consent to ordinary conversation is not consent to sexual conversation.

6.15. The Service does not permit or facilitate the exchange, publication or distribution of intimate
photographs and videos.

6.16. Consent to send an image to one recipient is not consent to any further use or distribution of it.
6.17. Exchanging contact details with a person you genuinely wish to get to know is permitted.

6.18. Please note: if you move a conversation off the App, the Company’s ability to investigate abuse and to
help you is significantly reduced, because it has no access to correspondence on other platforms.
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7. Content and intellectual property

7.1. The User is fully responsible for the Content they post and warrants that they are entitled to post it.

7.2. The User grants the Company the right to use their Content within the Service (showing the profile to
other Users, storage, technical processing).

7.3. Rights in the name, logo, design, software and other elements of the App belong to the Company.

8. Tariffs and paid services

8.1. The Free tariff permits registration, profile creation, candidate search and communication within the
limits shown in the App. Premium unlocks the additional features shown there. Before payment, the User
sees the features, limits, price and duration; confirming payment means agreement to those terms.

8.2. The price of the Premium tariff is 60,000 (sixty thousand) so‘m. Prices are set in the currency of the
Republic of Uzbekistan and include all taxes.

8.3. The Premium tariff is valid for the Subscription period of 30 (thirty) calendar days. On expiry the
Premium features are switched off automatically and the Account reverts to the Free tariff. Payment does
not renew automatically; to continue, the User makes a new payment.

8.4. Payment is made through the payment systems or payment service providers available in the App.
Payment is treated as made from the moment the provider successfully confirms it, and the Premium tarift
is activated from that moment. The time taken for funds to reach the Company’s account has no
consequences for the User. The payment system may charge a commission, which is not income of the
Company.

8.5. Premium is a digital service providing time-limited access; provision begins when payment is
confirmed.

8.6. Except in the cases provided for in clause 8.7 and where legislation of the Republic of Uzbekistan
makes a refund mandatory, sums paid are not refunded where:

 the Service has been used in the ordinary way during the Subscription period, including where the User
has not made full use of the Premium features;

o the Account has been blocked or terminated because the User breached this Offer, including the
Community Rules;

 the User has deleted the Account of their own accord before the end of the Subscription period.

8.7. Failure to provide the Service through the Company’s fault. If the Premium features are unavailable for
reasons attributable to the Company for more than 24 (twenty-four) consecutive hours, or for more than 72
(seventy-two) hours in aggregate within one Subscription period, the Company extends the Subscription
period by a period equal to the period of unavailability, without any request being required from the User.

Instead of an extension of the Subscription period, the User is entitled to require the return of the
corresponding part of the sum paid. Such a requirement is made by contacting support. The sum to be
returned is calculated as follows: the sum paid for the Premium tariff is divided by the number of days in
the Subscription period and multiplied by the number of whole days on which the service was unavailable.
Where clauses 10.5, 12.5 and 13.3 apply this manner of calculation, the unused whole days of the
Subscription period are taken instead of the days of unavailability. The Company considers the requirement
within 10 (ten) working days and returns the money by the method used for payment. Where the money is
returned, any extension previously applied under this clause is cancelled.

This clause does not limit any other rights the User has under legislation.
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9. Personal data

9.1. Personal data is processed under the separate Privacy Policy and the Law of the Republic of Uzbekistan
“On Personal Data”. The Policy prevails on personal-data matters. It explains biometric consent,
moderation access, retention and deletion. The User may delete the Account and associated data through
App settings or support, subject to the periods and exceptions in section 8 of the Policy.

10. Company rights, moderation and enforcement

10.1. For Service quality, safety and fraud or abuse prevention, the Company may review profiles and
Content before or after publication, withhold non-compliant Content or remove it. Automated tools flag
possible violations for review; a flag alone does not establish a violation. Access to correspondence and data
processing during moderation are governed by section 7 of the Privacy Policy.

10.2. The Company may associate Accounts with one another using reasonable technical and behavioural
signals, including device identifiers, registration network data, closely timed registrations, identical or
substantially similar names or profile text, repeated message templates and other indicators of fraud or
abuse. A shared IP address alone is not a sufficient basis for finding a violation. Decisions to associate
Accounts rely on several signals together and, where practicable, on human review.

10.3. For a breach of this Offer, the Company may, proportionately to its seriousness and repetition, remove
Content or require profile corrections, warn, temporarily restrict messaging or suspend the Account, freeze
the profile, permanently delete the Account or block associated replacement Accounts. Immediate blocking
without warning applies to fraud, registration below the registration age, distribution of sexual or violent
material, threats, sexual coercion, extortion, intimate-image or video distribution on any terms,
exploitation, evasion of a previous measure and other unlawful acts. The safeguards in clause 14.3 and the
appeal procedure in clause 14.1 apply. Refunds are governed by clauses 8.6 and 8.7.

10.4. The Company may change the content and functions of the Service and suspend the Service
temporarily for maintenance.

10.5. Clause 10.4 is not a basis for reducing the features included in the Premium tariff for Users with a
current Subscription period. If such features are materially reduced during a Subscription period, the User
may at their choice continue to use the Premium tariff or require the return of the part of the sum paid
corresponding to the unused days, calculated in the manner set out in clause 8.7.

10.6. Where conduct indicates a criminal offence, including credible threats, sexual coercion, extortion,
exploitation or non-consensual intimate-image or video distribution, the Company may preserve evidence
and refer it to competent authorities, and must preserve or disclose it where legally required.

10.7. The User needs internet access and a supported device and bears internet costs. The Company gives as
much advance in-App notice of planned maintenance as practicable. Uninterrupted or error-free operation
is not guaranteed; clause 8.7 governs prolonged unavailability attributable to the Company.

11. Liability
11.1. The Company is not liable for Content posted by Users or for communications between them.

11.2. The Company is not liable for Users’ actions outside the App, including at meetings in real life, or for
their consequences.

11.3. Users are advised to take precautions when communicating with people met through the App. The
separate advisory Safety Guide is published in the App and on maysara-app.uz.
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11.4. Except in the cases listed in clause 11.5, the Company’s pecuniary liability is limited to the amount paid
by the User for paid services during the preceding 12 months.

11.5. The limitation in clause 11.4 does not apply to:

e harm to the life or health of the User;
« acts or omissions of the Company committed intentionally or through gross negligence;
« unlawful disclosure or loss of personal data through the Company’s fault;

« rights conferred on consumers by legislation of the Republic of Uzbekistan which cannot be limited by
contract.

11.6. No term of this Offer is to be construed as limiting the rights conferred on the User as a consumer by
legislation of the Republic of Uzbekistan. Any such term is void and is replaced by the statutory rule; this
does not affect the validity of the remaining terms.

12. Amendments to the Offer and to tariffs

12.1. The Company may unilaterally amend this Offer, including its Community Rules. Amendments to the
separate Privacy Policy follow section 10 of that Policy.

12.2. A new edition is given a new edition number and date and is published in the App. From the moment
of publication it is the current edition and applies to Users who register at or after that moment. The
Company informs Users of a new edition by a notice in the App. Except in the cases provided for in clause
12.5, the Company does not undertake to notify each User individually (by personal message, email or
SMS).

12.3. For a User who registered before the publication of a new edition, the new edition applies from the
moment the User confirms it in the App; until then, the edition last accepted by that User continues to
apply. The new edition does not apply to conduct that took place before it became applicable to the User.
The new edition is shown to the User in the App, and the User confirms it before continuing to use the
Service; until confirmation the Company may restrict access to the Service. The Company records the
confirmation in accordance with clause 3.4. A User who does not agree with the new edition may terminate
the contract by deleting their Account. For a User with a current Subscription period, access to the Service
is not restricted under this clause before the end of that period.

12.4. Changes to the price of the Premium tariff. The Company may unilaterally change the price,

composition and duration of the Premium tariff. A new price applies only to payments made after it is
published.

12.5. Users with a current Subscription period at the moment a price change is published continue to use
the Premium tariff on the previous terms and at the previous price until their Subscription period ends. No
additional payment is required for the current Subscription period and no recalculation is made. If a change
materially worsens the position of a User with a current Subscription period, the Company notifies that
User separately by notice in the App; that User may at their choice continue to use the Premium tariff or
require the return of the part of the sum paid corresponding to the unused days, calculated in the manner
set out in clause 8.7.

12.6. When the Subscription period ends, renewal of the Premium tariff is paid for at the newly published
price.

13. Term of the contract

13.1. The contract takes effect on acceptance and remains in force until the Account is deleted.
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13.2. The User may terminate the contract at any time by deleting their Account. Clauses 8.6 and 8.7
continue to apply.

13.3. If the Company decides to discontinue the Service entirely, it will announce this in the App at least 30
(thirty) calendar days in advance. Users with a current Subscription period when the Service is
discontinued are refunded the part of the sum paid corresponding to the unused days, calculated as set out
in clause 8.7. No separate request from the User is required.

13.4. If there is no signed-in use of the App from an Account for 12 (twelve) consecutive months, the
Company may delete that Account; the contract terminates on deletion. Data is erased in accordance with
section 8 of the Privacy Policy.

14. Requests, appeals and dispute resolution

14.1. Requests are considered within the following periods, according to their type:
« ordinary requests to support and complaints about other Users — within 3 (three) working days; in
complex cases the period may be extended to 15 (fifteen) working days, of which the User is notified;
» appeals against a moderation measure (blocking, restriction, removal of Content) — within 15 (fifteen)
working days;
» requests for a refund or extension of a Subscription period — within 10 (ten) working days;
o awritten pre-litigation claim — within 15 (fifteen) working days.
A User may report any profile, message or breach through the in-App reporting or feedback function or the

contacts in section 15. Reports are handled confidentially. Any moderation measure may be appealed within
the procedure above; if the appeal is upheld, the measure is cancelled and the Account restored.

14.2. Requests may be sent through the support section of the App and through the email address or
Telegram given in section 15. A written pre-litigation claim is sent to the email address or postal address
given in section 15.

14.3. Safeguards. In considering a possible violation the Company observes the following:

« adecision is not based on keyword matching alone; the context of the exchange is assessed;
 text quoted by a User from someone else’s message is not attributed to the quoting User;

« the consent of the participants and the nature of the conversation are taken into account;
 astronger evidential basis is required for an isolated or ambiguous message;

« where appropriate, the User is informed of the category of the violation found;

o moderation decisions are documented.

14.4. Disputes are resolved by negotiation. Failing agreement, disputes are considered by the competent
court in accordance with the legislation of the Republic of Uzbekistan.

15. Company details and contacts

Full name: “ALFAALFI” limited liability company

TIN: 313 247 128

Address: Tashkent, Shaykhontohur district, Zafarobod MFY, 7 Zafarobod Street
Email: aloga@maysara-app.uz

Telegram: @MaysaraSupport
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Telephone: +998 88 117 8778

16. Language of the Offer

16.1. This Offer is drawn up in Uzbek, which is the legally binding text governing the relationship between
the Company and the User. Russian and English translations are published for convenience and have no
independent legal force. In any discrepancy, the Uzbek text prevails.
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